
6 "86745^031 9C8">| 


BEAUTY 

CHEAT 

SHEET! 

LUSH BROWS, 
SMUDGED 
LINER & 
K-POP 
BEAUTY 
SECRETS 


AUGUST 2015 


FALL/ 

WINTER 

PREVIEW 


Fairytale frocks 
Red-hot jackets 
Romantic blouses 


fie nose ring. 
Fashion do 
or dond? 








www.dlof.eom 




HYDRATION REINVENTED. DYNAMIC INFUSION. 



HYDRA BEAUTY 

MICRO S^RUM 


CHANEL 


HYDRA BEAUTY MICRO SERUM. A REVOLUTIONARY SERUM WITH EXCLUSIVE 
CAMELLIA MICRO-DROPLETS. THEIR ACTION: PROTECT THE NEW CAMELLIA 
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FRONT ROW 


48 NEO-VICTORIAN 

Romantic lace and 
ruffles are mixed 
with just the right 
amount of Goth. 

49 VICTORIANA 

The 19th-century era 
meets the 
dark side. 

50 FACE JEWELLERY 

Punk accessories 
inspired by ancient 
traditions make their 
high-fashion run. 

51 RUFFLED UP 

Bold and defined 
frills will have you 
feeling like Beyonce, 
not Barbie. 
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53 CANDY GIRL 

Eyes get bold and 
bright while lips pop 
for a fun look. 


52 STACKED RINGS 

Why wear one 
when you can layer 
on the prettiness? 


54 BLACKOUT 

Eyes go rock 'n' 
roll with lashings 
of mascara and 
smudged-out liner. 



10 RULES OF STYLE: 
SARAH RUTSON 

Meet Net-a-Porter's 
vice-president of 
global buying - and 
her chameleon-like 
wardrobe. 
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THINK OUTSIDIi ^ 
THE BOX 

Personalise your 
Louis Vuitton 
trunk with playful 
Singapore-themed 
paintings this 
month. 


FASHION 

MASTERCLASS: 

TOMBOY 

Welcome to your 
new pair-with- 
anything wardrobe. 


BEAUTY j 

MASTERCLASS i 

Get bold and well- 
defined brows with 
Shu Uemura. 


REESE'S PIECES 

Look inside the 
long-standing 
relationship 
between Tiffany 
& Co. and Reese 
Witherspoon. 


FRINGE EARRINGS % 

These swing pieces"’’- 
are less festival, 
more sophisticated 
-and still fun. 


BIG BANG THEORY 

Fashion's first 
denim watch 
breaks all horology 
conventions. 


ELLE LOVES... 
FANCY FUR 

Diletta Bonaiutti, 
stylist at 

Luisaviaroma.com 


SEOUL STRUCK 

K-drama gueen 
and LOreal 
Professionnel 
ambassador Yoon 
Eun Hye, shares 
her secrets to 
picture-perfect 
skin and hair. 


DESIGNER GENIUS: 
RICHARD NICOLL 

For the creative 
director of British 
label Jack Wills, 
normcore is not 
a bad word at all. 


EYES WIDE OPEN 

A lightweight 
eye cream to get 
you bright-eyed 
instantly. 


TAILORED METALLiCS 

Take a shine to 
structured pieces 
that'll add a punch 
to any outfit, any 
day. 


BEAUTY NEWS 

New celebrity 
ambassadors and 
skincare brands, 
plus Kose Sekkisei 
celebrates its 30th 
anniversary. 


FASHION NEWS 

Shopping at Capitol 
Piazza, Tory Burch's 
Fitbit bracelet and 
Ion Orchard's new 
luxury stores. 


SAY OHM... 

The healing powers 
of Ayurveda 
through Aveda's 
new Scalp to Soul 
Beauty Experience. 


STYLE SPY: 
FLARED JEANS 

We can't get 
enough of this 
'70s staple. 
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FASHION 


70 FLY THE FLAG 

Rathi, Fluda, May 
Yee and Fiona show 
us the importance 
of wearing our 
hearts on our 
sleeves. 

80 A RED-LETTER DAY 

Show your patriotic 
pride in traffic- 
stopping shades 
of scarlet. 
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THE WILD CHILD 

Mrs Johnny Depp 
and Magic Mike 
XXL actress Amber 
Fleard cosies up in 
Fall's fairytale frocks. 

JET SET GIRLS 

Nicolas 

Ghesguiere's first 
Pre-Fall collection 
for Louis Vuitton 
builds on his 
philosophy of a cool 
girl's wardrobe of 
grown-up classics. 

COS AND EFFECT 

Serving up 
affordable classic 
pieces with 
understated urban 
twists, COS has 
found a place in 
chic wardrobes 
around the world. 
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Four local brands 
we love - meet 
the real Singapore 
beauties. 

118 ALL HAIL 

Feel like royalty 
with Korean luxury 
brand The Flistory 
of Whoo. 
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BLUE'S CLUES 

Keep skin clean 
and clear with 
these must- 
haves. 

BEST FACE 
FORWARD 

The newest 
beauty device 
every woman 
needs. 

UP YOUR 
BROW GAME 

ELLE readers test 
the latest arch- 
accentuating 
treats. 





LIVING 


42 ONE UNITED PEOPLE 

Singapore showed 
much heart as 
her people came 
together as a 
nation to honour 
the youth. 

136 THE SEARCH 
FOR IDENTITY 

In a city-state that 
so often imports 
its tastes in fashion, 
what /s Singapore 
style? 

140 FLAVOURS OF HOME 

Inspired by Royston 
Tan's short film, Old 
Friends, Team ELLE 
shares our favourite 
local fare. 

142 RAISE YOUR GLASS 

Give a toast to the 
Singapore Sling on 
her 100th birthday 
with a delicious 
2015 spin-off. 

144 GO FOR GOLD 

Keep your living 
space bang-on- 
trend with gold 
accessories. 
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B-Lf seemi: 

ELLE and BOSS 
Womenswear present 10 
local women, each one 
of them an accomplished 
multi-hyphenate who has 
a hand in shaping 
the way you live. 
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narciso rodriguez the new fragrance backstage 



THE NEW EAU DE TOILETTE 

Narciso Rodriguez presents a new addition to his latest fenriinine 
tragrance NARCISO : NARCISO EAU DE TOILETTE, the new fragrancei 
completes the story of the alchemy of attraction and the art of seduction 
initiated by NARCISO EAU DE PARFUM. 


AN INVITATION 
TO SURRENDER 
While NARCISO EAU DE PARFUM 
interprets the art of attraction 
with a power thafs implicit 
yet intriguing, the new 
EAU OE TOILETTE celebrates a 
new sensuality highly compelling. 
An irresistible olfactory 
composition beautifully embodied 
by a hypnotizing new attitude 
of Raquel Zimmerman 
NARCISO EAU DE TOILETTE 
lends a new urgency and 
temptation to the art of seduction. 


Shot Josh Olns and with make up 
by Dick Page, Raquel Zimmefman embodies 
the new fragrance NARC SO. 


FRAGRANCE OF ATTRACTION 
Bright top notes of white peony melt with bulgarian rose 
to compose a heady white floral bouquet that transforms the 
signature muse into a crystalline yet sensual heart. Enhanced 
by voluptuous woody accords - black and white cedars and a 
most elegant vetiver - the EAU DE TOILETTE is hypnotizing. 
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Your skincare solution 
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Secrets 


Custom-blended 3D CollaMoist Secrets 

A coincidental encounter that unveils a 3D 
[Custom-biended Skincare] iegend. Unlock the 
secret to amazing skin with Tri Marine Coliagen and 
the new Custom-blended skincare essences for 
beautifully defined facial contours. 
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#01 -04/05 Winsland House 1 67386006 
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85 Serangoon Garden Way 62844808 
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A NOTE FROM THE EDITOR 



s Singapore marks its Golden 
Jubilee this month, what does 
it mean, really, to be a 
Singaporean today? 

The story thus far is all too familiar to 
us now: In 1965, Lee Kuan Yew became 
the first Prime Minister of Singapore, an 
impoverished, chaotic city-state with little 
in the way of infrastructure, sanitation or 
urban planning. Fast-forward to today, and 
Singapore is hailed as an economic miracle 
and attained first-world status, even as 
chinks have appeared in the Singapore Dream. 

For me, in spite of the issues we face in 
Singapore today, we are the Little Red Dot 
that could — regardless of race, language 
or religion. Our pledge, written in 1966 by 
S Rajaratnam, Singapore’s first Minister 
of Foreign Affairs, against the backdrop of 
racial riots in the 1950s and 1960s, is an 
evocative piece of prose that transcends 
ideology: So simply written, so powerful... 
And in this day and age, so hard to stick to. 

In this issue, we highlight The Power 
Players, p.124, shining the spotlight on 10 
game-changers, including cover girl Zoe 
Tay: Did you know that local TV’s biggest 
star is also an advocate for women’s causes? 
She, along with the likes of news anchor 
Glenda Chong, Lush 99.5’s Rosalyn Lee and 
lawyer-film producer Min Tan, give us a 
glimpse into what powers them to do what 
they do, and most importantly — why. 

Much has been made of Singapore style, 
or the lack of it. Singaporeans continue 
to prioritise comfort over chic, but over 
the past five years. I’ve observed a shift 
towards dressing, well, better. Perhaps it’s 
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Women of power: 
Zoe Tay, Rosalyn Lee and 
Glenda Chong. 




the hipster movement and its backlash, 
normcore, among youths. Perhaps it’s the 
fact that with online shopping, there’s a 
plethora of high-low options 24/7. But are 
we still on The Search for Identity, p.136, 
asks features editor Michelle Bong. 

Earlier this year, we collaborated on a 
calendar project with Ion Orchard to feature 
Singapore’s top models, past and present. 
That there is a dearth of Singapore models 
now is not lost on us at ELLE, which is why 
we wanted to feature some of them again 
— and a cover model from earlier this year, 
too! — in our homage to Singapore fashion. 
Turn to Fly the Flag, p.70, and open your 
eyes to our definition of Singapore style. 

The one thing that binds Singaporeans, 
wherever we are, is food. It’s funny how, 
whenever we’re at Fashion Week, someone 
invariably starts talking about the flavours 
of home and bam! We’re all homesick. Find 
out what Team ELLE’s favourite hawker 
nosh is in Flavours of Home, p.140. 

Singapore is more than just damn shiok, 
can’t-find-anywhere-else hawker food. Ask 
any visitor to Singapore and other than our 
local specialities, the following words will 
invariably crop up: Clean, green, organised, 
tropical, humid, great place to do business. 

It will be interesting to see how Singapore 
evolves in the next 50 years, and what words 
will be used to describe it. 

Whatever it is, for better or for worse, 
this country is home, truly for us at Team 
ELLE. Happy birthday, Singapore. ELLE 







u 




34 

ELLE SINGAPORE 


ART DIRECTION IVY LIM PHOTOGRAPHY HONG CHEE YAN HAIR BOSCO ENG & PETER LEE/HAIRLOOM 
USING KERASTASE & SHU UEMURA ART OF HAIR MAKEUP LARRY YEO USING SHU UEMURA 






DIVINEYOUTH OIL 


WITH ORGANIC IMMORTELLE FLOWERS 


REVEAL THE YOUTH IN YOU 
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L'OCCITANE has combined seven precious 
piant oils, rich in essential dements, with the 
exceptional anti-ageing properties of organic 
Corsican Immortelle essential oil. The l^ght and 
silky Divine Oil melts peHectly into the skin, 
providing exquisite nourishment with a non-oily 
finish. It visibly improves skin's texture and 
smooths out wrinkles. Sldn feels piumpi supple 
and revitalized; that Is simply divine. 

Divinely effective fo just 4 weeks*: 

Skin looks radiant 85% ^ 
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BEHIND THE COVER 



Wool coat and matching wool high- 
waisted bell-bottom pants, by BOSS 
WOMENSWEAR. Magic Alhambra 1 -motif 
necklace in yellow gold and carnelian, $7,500, 
(rings from left) Perlee clover ring in yellow gold 
and diamonds, $19,200, Perlee variation ring 
in yellow gold, $3,300, Perlee variation ring in 
yellow gold and tiger’s eye, $3,000, and Perlee 
medium ring in white gold, $1,900, all by 
VAN CLEEF & ARPELS. 



Achieve foe’s power look 
with ILLAMASQUA Precison 
Brow Gel in Glimpse, $39, 
for strong brows, M.A.C Eye 
Palette in Amber Times Nine, 
$72, on the lids, and a sweep of 
CHANEL Rouge Allure in 1 62 
Pensive, $48, for subtly rosy lips. 






over girl Zoe Tay shows up early for our shoot, 
sniffling behind her tinted sunnies. “I was sick 
two days ago,” she explains, but didn’t want 
to postpone the session that took weeks to 
put together. She soldiers on, sitting down in front of 
a huge, lit mirror as makeup artist Cindy Gob adeptly 
accentuates her lovely features with eyeshadow, mascara 
and blush. The glamorous Zoe we have all come to know 
appears, ready to turn on the magic switch in front of the 
camera. Under the bright lights and the direction of celeb 
lensman Wee Khim, she’s all intense eyes, arched back, 
confident postures — jumping, swivelling, turning and 
hopping as directed. “I won’t pick you for the SEA Games, 
girl,” Wee Khim jokes, and receives Zoe’s indignant pout, 
then a megawatt grin before she continues. Her toned, 
lithe frame is clad in several BOSS Womenswear options, 
along with jewellery from Van Cleef & Arpels. And as only 
a seasoned professional like herself can do, she not only 
brings her A game, but manages to wrap up the shoot in 
double-quick time. Now — that’s powerful. ELLE 
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ELLE READERS' EXCLUSIVE 


Present this to receive a 3-pc MiracTe Gift Set 
(worth $41) with purchase of Peat miracle revttal 
serum ooncentrote 30ml Vahd tfH 30 Sep '1 5. 


POS CODE 24150801 


Promotes skin regeneration 
and rejuvenation 


"My fdwurlte tnom tlie ra rtge MTOUl<t 
tht Pi«t miTOcte revrtol 
seal m concentrate, u4i1ch helped 
to mdsturlit, Orl$ht«i ond 
Increase my sMh'f elortty . 

Love that It has a ftif nt hertwl scent 
which gloes dn dromothempy tooT 

BHtri«Tan 
BldtJllvridti by Nuflhtliiie 

^ bmtriwsobs 


Experience 

miracles 

< 


of Peat! 


Hear the miracles of 
ouf miracle serum! 


"The Peat mlnicle revftol serum 
coTEoentrate Is a product highly 
roved dlKut by mony. 

1 espedany Iwe this step 
becouse tt ftcli Iflu my skin 
yets a Itttic boostcfT 

MtnssdCtlutintKoili 
QkiggcfOtt by Nufftwtii^ 
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"Discovering 

Peat Extract, the miracle 
to youthful skin!" 


belif 

believe In truth 


Stimulates collagen 
synthesis 


agen \ 

4^ 


Smoothens skin's 
texture 


Psdt minicl* rmttal 
craam somi 

• Revttdiiies and boasts 
skin's tu mouer rote 

* Keeps sktn radiant firm 
and noutlshed slowing 
down the oginy praceas 


Pvot miracle miltal 

mask 509 

* EHnrrfnotes the bufldup 
ofdeodskincefls 

• Refines sagging pores, 
smoothens skiiTs texture, 
and increases sldn's elastjdty 


Peat Extract, found in the Peatlands, 
is an old secret formijla, which Ancient 
Egyptians and Romans used for 
skin protection. 

In Peatlonds, more than 80 kinds 
of herbs haue been fermented luith 
uncontami noted ice umter and 
preserved over the last thousands of 
years to become the prime source 
of herbal energy . 

Tin now, the Finnish people still use 
mud pocks and toners fbnriuloted with 
Peat Extract to maintain their youthful skin. 


Tightens sagging 
enlarged pores 


Strengthens skin's 
'elasticity 




Exfoliates dead 
skin cells 


• Centrals encessive camifkstian praocss 

• Prevents skin aging, dullness 
and kKk of elasticity 


Peat miracle rwHal 
eye cream 2^iTd 


Contains Humic Add to 
revitali 2 ie the tired eye creei 
Prevents fine H nes and 
uirinldes around the 
delicate eye area 


intense hydration | 
and moisture locking 


Reduces fine lines 
^ and wrinkles 

- — 




Relieves skin irritation \ 
and Inflammation 


tion i 
tion I 


Peat mlnicle mrttal 
ierymcancentnitv somi 

* Contains 20% concentrotian 
of PMt Extract 

• Penetrates deep into the skin ond 
boosts the skin's tumovef rate 


Junction 8 « 01 -Z 8 B (6734 861 5 ) | Jurong Pointlt 01-01 (6794 3973 ) I PlEaidS 1 ngopurd{NewWlng)« 01-61 (6394 9662 ) 

Suntec City Man ttt)2-337 (6837 0211) | TANGS V1voati|«01-137(6278 5751) 

n belif Singapore @ belif.singapore B www belif com.sg 






CALENDAR 


august 

The nation joins hands in our 
birthday celebration this nnonth! 





We love how Peranakan 
culture is celebrated 
with Poh Heng's new 
collection, Peranakan 
Ensemble, to mark SG50. 
The 13-piece range is 
a fitting homage to 
fine craftsmanship and 
intricate, timelessly 
romantic designs 
synonymous with the 
culture. Our favourite 
is the Phoenix 
Rumah design, the 
brand's signature 
range consisting of a 
kerongsang, a pendant, 
earrings and a bangle. 

At all Poh Heng stores. 



Want to join the ranks 
of Claudia Schiffer, 
Adriana Lima and Gigi 
Hadid? These models 
hit the big time when 
they became Guess 
Girls - and now the 
brand has launched 
its first South-east 
Asia Model Search! 

The winner scores a 
cash prize and other 
gifts worth US$10,000 
($13,500), a trip to Los 
Angeles and the chance 
to be photographed by 
the Guess team. Think 
you're up to it? Submit 
your entry online at 
guessgirl.com. Till 16 
August. 







It's the last day you 
can catch Gardens 
by the Bay's special 
SG50 celebrations and 
enjoy Jubilee Weekend 
discounts. Discover 
Singapore Stories, a 
floral depiction of the 
many tales and legends 
surrounding Singapore, 
and a special SG50 
edition of the music 




and light show. Garden 
Rhapsody. Admission 
prices to the Flower 
Dome and Cloud Forest 
will be halved, while 
Singaporean 
seniors aged 60 
and above enjoy 
free entry. 

18 Marina Gardens 
Drive. 


Give yourself a long 
weekend and kick it 
off with a visit to Halia 
for a taste of one of 
its Orchid Tea-infused 
desserts and beverages, 
part of a special-edition 
menu available till 
31 Aug only. Sample 
Gingers Gold Orchid, 
featuring Ice "Kachang" 
Gold Orchid Tea granite 
with yuzu gel, lychee 
fruit and jelly ($12++) 
or sip on Yam Seng, a 
cocktail of Sailor Jerry 
spiced rum. Red Orchid 
Tea, lemon juice and 
grenadine ($23++). 

1 Cluny Road, Singapore 
Botanic Gardens. 


Swing by Hublot's 
pop-up store at Ngee 
Ann City to check out 
the Singapore-exclusive 
watch - the "Red Dot" 
Bang. If you're looking 
for something truly 
special, the timepiece 
comes in a yellow gold 
case and is limited to 
10 pieces. The emporium 
will be something to 
marvel at - besides 
being the largest store 
(albeit temporary) 
worldwide, the space 
also features a Lucha 
Libre Mexican 
wrestling ring and 
a luxe accessory bar. 

Till 26 August. 
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«T<HTtH MAftlil 



60ml e 


"After endless hesitation, I finally committed to doing something 
constructive about the extra 10 kgs I'd been carrying around with 
me since my teenage years, I started eating healthily^ began 
exercising and before long, I started seeing results, I felt 
incredibly motivated until I noticed stretch marks on my hips and 
stomach. Luckily a close friend recommended Bio-Oil (she had used 
it throughout her pregnancy for stretch marks) , I have now reached 
my goal weight and the results have been unbelievable! Thank you 
Bio-Oil for saving the day I" Vanessa Hartley 


Bio OJI* ]£ a speciaEist skincare product Formulated to help improve Che appearance of icars, $treCch marks and uneven skin tone. Its unique formulation, which contains the breakthrough 
ingredient PurCellin Ofi^, Is also highly effective for ageing and dehydrated skin. For comprehensive product infonnation and results of ctlnfcal trials, please visH btOHJil.com. Bio orl is 
available at pharmacies and selected retailers at the recommended selling price of $15.50 (domO- Individual results will varv^ 



HOT ON THE SCENE 



going local 

Catch Lush 99.5 FM's All Day All Local takeover on 8 and 9 
August, featuring originals as well as covers by Singapore 
acts Including The Sam Willows, .gif and Pleasantry. Welsh 
from .gif and Samantha Teng from Pleasantry tell us more. 


What local song did you cover, and why did 
you choose that? 

Weish The Girl From Katong, by 
Serenaide. It’s one of our favourite 
songs of all time, and makes us really 
proud to be Singaporean. We feel it’s 
ripe with sweet nostalgia, and evokes 
such simple, genuine emotion. It’s a 
true classic. 

Samantha Teng It wasn’t hard to decide: 
Runaway by Electrico was the first 
song to come to mind. The song is such 
an earworm, the catchy main guitar riff 
and that chorus melody! It’s one that’s 
close to our hearts, 
it's tough being a musician in Singapore. 
What satisfaction do you get? 

W Immense satisfaction. To be really 
honest, all it takes is for someone to 
write or speak to us about how our 
music resonates with them for us 
to feel wholly satisfied. After some 
time, we realised that just making one 
connection with one other person is 
enough to justify all the work we put in. 


ST We don’t always get a pat on the 
back for what we’ve chosen to do... 
Music will always be around, and as 
long as we can use it to tell our stories 
in a special way that we can call our 
own... we will keep on keeping on. 

How do you feei iocai music has evoived? 

W Obviously, the scene has seen a very 
heartening growth in recent years. 

ST From my personal observation, 
the evolution of the local music 
scene is driven by a chain reaction 
of people inspiring people. It’s quite 
akin to how we were inspired by 
Singaporean bands. 

Which iocai singers/bands inspire you? 

W TAJ, Amateur Takes Control, 
Octover, B-Quartet, Plainsunset, 
Anechois, Charlie Lim and The 
Mothership, The Psalms, The Analog 
Girl, The Steve McQueens, Pleasantry... 
we could go on forever. 

ST Electrico, Caracal, Plainsunset, The 
Observatory, I am David Sparkle, just 
to name a few. 
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MR HOLMES 

WHAT In his final 
days, Sherlock Holmes 
returns to solve a case 
with help from his 
housekeeper's son. 
WHO Ian McKellen, 
Laura Linney, 
HiroyukiSanada 
WHEN 13 August 



RICKI AND 
THE FLASH 

WHAT An ageing rock 
star tries to connect 
with her estranged kids. 

WHO Meryl 
Streep, Kevin Kline, 
MamieGummer, Rick 
Springfield 
WHEN 13 August 


SINISTER 2 

WHAl Horror ensues 
when a young mother 
and her two sons move 
into a cursed house. 
WHO Shannyn 
Sossamon, James 


Ransone, Tate Ellington 
WHEN 20 August 



GIGS THIS MONTH 



ECHOSMITH 

After the worldwide success of Cool 
Kids, the Sierota siblings are here to 
bring you a night of upbeat pop music. 

VENUE The Coliseum, Hard Rock 
Hotel Singapore, Resorts World Sentosa 
DATE 11 August 
TICKETS From $78, Sistic. 


KODAIINE & 

SPECIAL GUESTS SHEPPARD 

The Irish band will perform its hits including 
All I Want and High Hopes. Australian indie- 
pop band Sheppard supports. 
VENUE Scape Playspace 
DATE 13 August 
TICKETS From $108, Sistic. 



IMAGINE DRAGONS' SMOKE + 
MIRRORS TOUR "LIVE" 




With international hits including Top of 
the World, Demons the Grammy Award 
winner Radioactive, the American alt-rock 
band is back with material from 
its new album. 

VENUE Singapore Indoor Stadium 
DATE 25 August 

TICKETS From $98, www.sportshubtix.sg 


THE ELLE LUSH LIST 

Had your indie music fix for the day? Be inspired 
by Lush 99.5FM's Vanessa Fernandez, who says 
“I cand get enough of the indie music scene because 
there’s always something dfferent and unexpected that 
inspires me. As an artist, you seek that from music, 
more so than just an escape. ” Check out her top tracks 
for a lazy evening with friends. 




Arts and entertainment 
events you can’t miss. 

guys and dolls 


The musical tells the story of small-time 
gambler Nathan Detroit and his bet with 
garage owner Sky Masterson, who falls in 
love with "mission doll" Sarah Brown. Enjoy 
captivating classics such as Luck be a Ladyanb 
the hilarious Adelaide's Lament Sands Theatre, 
MasterCard Theatres at Marina Bay Sands 
from 28 August. Tickets from $65, Sistic. 



promise - jazz 
on strings 


Originally created to put a twist on the 
traditional sound of strings, this group - a 
classical string guartet and a jazz guitar trio 
- offers a combination of jazz and classical 
music styles. Esplanade Recital Studio on 11 & 12 
August. Tickets from $38, Sistic. 



Can't Keep 
Checking My Phone 
by Unknown Mortal 
Orchestra 

Juvenile by .gif 
No Other Way 
by Sinead Harnett 
The Message by 
Kamasi Washington 
Let Love Be by 
Brandon Williams 


benjamin britten’s 
the turn of the screw 

New Opera Singapore brings you a 
contemporary take on Benjamin Britten's 
powerful 20th-century opera. Things take a 
turn when a governess caring for two young 
children at a stately home finds herself 
caught between her passions and society's 
expectations. Victoria Theatre from 31 July - 
2 August. Tickets from $25, Sistic. 
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ELLE WORD 


one 
united 

people 

The month of June saw Singapore 
showing much heart as her people 
came together as a nation to 
honour our youth. By Michelle Bong 

ecently, Singapore’s youth dominated 
the news for two very different reasons 
— both of which brought no small 
amount of smiles as well as tears. 

At the 28th South East Asian (SEA) Games, 
which Singapore had the privilege of hosting 
for the fourth time (and in our Golden Jubilee 
year, too), our athletes did not disappoint. Team 
Singapore broke 25 SEA Games records, 29 
national records and 74 personal records for a 
historic SEA Games showing. 

Our young athletes blazed the most trails to 
glory. On the court, the women’s netball team 
grabbed top honours after a nail-biting match 
against Malaysia. Our women’s air rifle team 
scooped several golds, as did our athletes in 
shooting, fencing and gymnastics. 

In the water, swimmers Joseph Schooling 
and Tao Li (dubbed “Madame Butterfly” for her 
pet swim stroke) elicited deafening screams as 
they stormed their way to gold medals, while our 
synchronised swimmers, canoeists and sailors 
did well, too. 

Personal records were sent tumbling as 
new bests were set, and it was Singapore’s best 
SEA Games outing yet. More importantly, 
scores of Singaporeans, young and old, were 
vociferous in their support in front of the telly 
and at various sporting venues. The country 
rallied to celebrate these achievements, and a 
job well done. 


In the same way. Singaporeans also rallied 
to mourn the young lives snuffed out during 
an annual student leadership trip to Mount 
Kinabalu. In the aftermath of an unexpected 
6.0-magnitude earthquake, seven students 
from Tanjong Katong Primary School (TKPS), 
their two teachers and the adventure guide who 
accompanied them lost their lives. 

As families of the deceased struggled with 
inconsolable grief, tears flowed and hearts were 
heavy all across the island. 

Monday, 8 June, was a Day of National 
Remembrance, with flags on all government 
buildings at half-mast. A minute of silence was 
observed at all SEA Games venues. Some SEA 
Games athletes also made their way to funeral 
wakes to pay their last respects. 

Similarly, Singaporeans headed to the tribute 
corner of TKPS to leave notes and flowers in 
farewell, while others joined the outpouring 
of grief on social media platforms, alongside 
ministers and Prime Minister Lee Hsien Loong. 

This country will go through more 
trials by fire in the fiuture, which 
will test our resilience in the face ofi 
pressures and problems. 

These scenes touched me greatly. Perhaps 
we’re seeing a little more of that kampung spirit 
that’s often been declared non-existent. In the 
same way we come together to cheer, we also 
gather to mourn. I was reminded of the similar 
response to the death of Singapore’s founding 
father, Mr Lee Kuan Yew, this March, when we 
braved the heat and the rain to bid him farewell. 

These displays are especially poignant in view 
of how we pledge, ever more, to be “one united 
people”. This country will go through more trials 
by fire in the future, which will test our resilience 
in the face of pressures and problems. But 
fittingly, as we mark 50 years of independence, 
it feels like we’re poised to overcome more 
uncertainties, together. And no matter what lies 
ahead, we will be fine. ELLE 
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W e drink tea so often without realising its 

many benefits ^ the leaves are packed with 
antioxidants that do our health, well-being 
and even our complexion a world of good. Fresh has 
harnessed these exceptional healing and beautifying 
powers in its Black Tea skincare line, so you can reap the 
best of this ancient remedy. 

To optimally experience its restorative capabilities, 
try the intensive mask duo — the Black Tea Firming 
Overnight Mask and Black Tea Instant Perfecting Mask — 
from the range. 

All in the Leaf 

Tea has a rich history and a deep significance for Fresh 
because of its founders’ Russian heritage. The brand 
is obsessed with black tea because of its high levels of 
antioxidants and astonishing skin benefits. The secret to 
its Black Tea masks is a proprietary Black Tea complex 
that targets ageing concerns — a potent blend of 
powerhouse ingredients including kombucha, black tea 
extract, blackberry leaf extract and lychee seed extract 
that work together to inhibit damaging free radicals while 
improving skin’s elasticity, radiance and smoothness. 








Power of Two 

The new Black Tea Firming Overnight Mask has a 
cqrset-like, firming effect on the skin. Designed for use 
while you sleep, it works with skin’s natural nighttime 
recovery process and boasts a slow-release formula that 
is best used over seven consecutive hours. It contains 
belle de nuit — known as nature’s nocturnal flower 
because it blooms at nightfall and closes up at dawn — 
which soothes and rebalances the skin, helping it recover 
from environmental stressors encountered during the day. 

This overnight treatment perfectly complements 
Fresh’s award-winning Black Tea Instant Perfecting Mask, 
a 10-minute treatment that’s ideal as the first step of your 
daytime skincare ritual. Enriched with black tea ferment, 
lychee seed extract and jicama root juice, it’s proven to 
continuously moisturise skin for six hours. The result? 
Skin glows and makeup stays on longer, so you look 
gorgeous all day. 


TEA TIME WITH FRESH 


FRESH SHOWCASE 

Drink to 
good health 

Let your skin soak up the goodness that 
black tea has to offer, day and night. 



DATE 5 September 201 5, Saturday 
! TIME 11am-12.30prn (Session 1 ) 


Discover the art of tea from a Tea Master 
and learn all about pairing desserts with 
tea during the session. You will also be 
treated to a Fresh Favorites goodie bag. 

RSVP at enquiries.sg@fresh.com by 20 August 2015. Admiss'ion is free. Limited seatV seiect'ed participants will beyiotified. 


2pm - 3.30pm (Session 2) 

4pm - 5.30pm (Session 3) 

VENUE Fresh boutique, #B3-46Flon Orchard 


ART DIRECTION LINDYTAY PHOTOGRAPHY EALBERT HO 


NIKON SHOWCASE 



Shoot 


Take your travel photography 
game up several levels with the 
Nikon D5500. We put the oamera 
to the test In Europe. 


for , 
ireedom 



L et’s be honest, when 

mobile phones promise 
to oapture images as 
beautifully as any oamera, 
it does make us tempted to leave 
the extra gadgets at home. But 
if we were to be really honest, 
there’s always a sense of regret 
that we didn’t carry that “spare” 
camera — built specifically to 
produce quality images, instead 
of being an all-rounder device. 

The new Nikon D5500 is one such 
camera you’ll regret not taking 
along with you. 

If there’s ever a reason to 
invest in a DSLR, it’s when you 
plan to travel. The D5500 is 
extremely light and is as compact 
as it gets for a DSLR. No matter 
how long you walk about, it’s 


hardly a burden, especially when 
you can easily fit it into any sling 
bag or backpack — whichever 
your travel bag of choice. 

The lens you choose for 
the D5500 body does make 
a difference to the kind of 
photography you intend to 
experiment with on your travels. 
The AF-S DX NIKKOR 18-55mm 
f3.5-5.6G VR II kit lens is definitely 



Zoom in with the Nikkor 18-1 40mm to shoot 
detaiis iike this pipe organ at Temppeiiaukio, 
aiso known as the Rook Churoh in Heisinki. 



a smaller lens which will help 
reduce the size of the camera 
load, but when it comes to 
versatility, the AF-S DX NIKKOR 
1 8-1 40mm f/3.5-5.6G ED VR lens 
wins hands down. The first lens is 
perfect for wide-angled landscape 
photos and group photos with 
family and friends. But when you 
require greater zoom — for street 
photos you wish to take from afar 
without disrupting the locals going 
about their day, or to capture the 
action of public performances as 




The D5500 captures well-balanced Images 
sc that dramatic landscapes — like that cf 
ccuntryside Bulgaria (tar left), and the skies 
providing an exceptional backdrop for Helsinki 
Cathedral (left) — are evenly toned and 
highlights are not blown out. 






you’re watching from a distance 
— the 18-1 40mm is your lens. 

When you’re first starting out 
with a DSLR, our recommendation 
is to avoid the Auto function, as 
tempting as it is, and go instead 
for the Scene modes. The 
scenes available cover a variety 
of conditions and situations from 
food photography to sunsets to 
pet photography. We found this 



St. Panteleimon church In HIssar, Bulgaria. 


to be the easiest way to kick-start 
your DSLR journey when your 
main objective is to capture a 
moment quickly without fumbling 
with manual settings. Images 
produced always have a beautiful 
colour tone and little adjustment is 
required for post-editing. 

For even more flexibility, the 
D5500 has a flip touchscreen LCD 
display, which allows you to shoot 
from different angles — and in our 
case, shooting above the heads of 
other spectators while watching a 
street parade (pictured above). 

Add in-built GPS to help you 
identify and tag your photos, and 
in-built wi-fi to share photos with 
others via the Wireless Mobile 
Utility app, and you have a winner 
of a camera. 



Photography by Staoey Anne Rodrigues & Vanessa Chia. All images were taken with the Nikon D5500. 


The Nikon D5500 is only available in black with AF-S DX 
NIKKOR 18-55mm f3.5-5.6G VR II kit set and AF-S DX 
NIKKOR 18-1 40mm f/3.5-5.6G ED VR kit set. For more 
information, head to www.nikon.com.sg 


Nikon 




I AM THE NEW NIKON D5S00. I am inluittvely designed to empower your creativity. 
Experience the convenience of a versatile vari-angie touch screen monitor and intelligent eye sensoc all ir^ 
a stylish, lightweight and sturdy body Capture imagery of impeccable quaiiiy with ttie 24.2 megapixel image 
sensor and EXPEED 4 image-processing engine, and take advantage of the built4n Wi-Fi^ for easy sharing. 

I am made to inspire. www.fiikoii.cciin,ig 
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PHOTO VALENTINO 


THE LATEST EASHION AND BEAUTY UPDATES ON OUR RADAR — AND TOURS! —RIGHT NOW 





ALTUZARRA 






neo-victorian 

Romantic lace and ruffles mixed with 
just the right amount of Goth attitude 
- a dark romance so perfect, even the 
Queen would approve. 


TEXT GRACIA PHANG PHOTOS IMAXTREE 


TEXT DAPHNE CHEN-CORDEIRO PHOTOS 
IMAXTREE PRODUCT PHOTOGRAPHY MARK LEE 






Leather and lace bra, 

by ALEXANDER 
MCQUEEN. 


victoriana 


The 19th-century era 
meets the dark side. 

A fter Summer’s bohemian outing filled 
with Woodstock-appropriate white 
lace and crochet, and a field filled with 
bucket bags and lace-up sandals, it feels 
appropriate that we have taken on a more sombre 
mood as we head towards Fall. 

Designers drew on romantic notions of the 
Victorian era. It’s a heady mix of velvets, sheer 
panels, lace, high collars, long sleeves — chaste 
silhouettes with a strong sensuality. 

Alexander Wang got the ball rolling at New 
York Fashion Week with a combination of neo- 
Victorian, goth and punk influences. Riccardo 
Tisci’s Givenchy collection flaunted an ingenious 
dash of Mexican girl gang attitude and faces 
covered in jewellery. Valentino’s folkloric frocks 
were romantic and demure — in barely there tulle. 
Sarah Burton’s poetic Alexander McQueen show 
was strong and fragile, all at once. 

How do you echo these runway ideas in an 
everyday context? Pair an elegant, ruffled high 
collar with slashed leather pants. A floor-sweeping 
gown with a nose ring. It could 
even be as simple as pairing lace 
and leather. E L I E 


Betty loafer, 

by COACH. 


Crystal choker, by 

SHOUROUK 

from On Pedder. 


Fetish lace-up 
bootie, $1,970, 

by SAINT 
LAURENT. 


Silk-lace dress 
with crystal 
embellishments, 

by BOTTEGA 
VENETA. 




Guipure-lace blouse 
$3,296, by OSCAR 
DE LA RENTA from 
Matchesfashion. com. 


Lace dress, by 

BURBERRY 

PRORSUM. 
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TRACK THE TREND 



ethnic origins 

Men from some Middle-Eastern and 
African tribes gift their wives nose 
rings that symbolise their families' 
wealth. In India, women prefer to 
have their noses pierced on the 
left side, as it is believed to boost 
fertility and lessen pain experienced 
during childbirth. 


@kendalljenner 



#grani it 


@Zoeisabellakravitz 


Real or fake, these nose rings 
are celeb-approved. 




face 

jewellery 

Punk accessories inspired 
by ancient traditions make 
their high-fashion run. 




Riccardo Tisci took nose rings to 
a whole new level this Fall/Winter, 
drawing inspiration from Chola girls 
from Mexican-American gangs and 
the Victorian era. The best part? 

They can be worn without 
any piercings. 



know the 
difference 

The various nose piercings you 
need to know before heading to 
your nearest body art shop. 



walking 
the runway 


Nose jewellery reigned supreme 
on the Fall/Winter 2015 runways. 
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WISH LIST 





Baby Punk 
leather and tulle 
bag, by SAINT 
LAURENT. 


ruffled up 


Unapologetically bold and defined, 
these frills will have you feeling 
like Beyonce, not Barbie. 


Feather-print 
jersey dress, by 

GIVENCHY BY 
RICCARDO 
TISCI. 


Poplin shirt, 

by MIU MIU. 


PVC necklace, by MARY 
KATRANTZOU/om 

Luisaviaroma. com. 


Silk chiffon top, by 

ALEXANDER 

MCQUEEN/rom 

Matchesfiashion. com. 


Polly Petal Wren 
velvet pump, by 

NICHOLAS 

KIRKWOOD 

from On Pedder. 


Python-skin and 
leather bag, by 

MIU MIU. 


Greeny cotton dress, by 

ISABEL MARANT 

from Matchesfashion.com 


Satin peep-toe pump, by 

ALEXANDER MCQUEEN. 
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(From left) Assoluto ring in rose gold and rhodium-plated wh 
diam^ds, $5,720, Accademia ring in rhodium-platedjfvhite 
rose gold with diamond,^ $3,420, and Riflesso ring mfhodiw 
white gold with diamoriis, $3, 03 0, all by POME^AT 
Colette ring in whitj gold with diamond, SerafirA 
diamonds. Messing Colette ring in yellow gold g 
" ing in rose gol^ with diamonds, all by LEE HWA JEW 



Monogram Idylle ring 
in yellow, pink and white 
gold, $4,150, by 

LOUIS VUITTON. 



Bee My Love rings in 
pink and white gold, 
with diamond pave, 
$1,210 to $6,150, 

by CHAUMET. 



Perlee variation rings in 
pink gold, yellow gold and 
white gold with carnelian 
and turquoise, $3,000 
to $4,150, by VAN 
CLEEF & ARPELS. 


LUST LIST 


PAIR THEM WITH 


stacked 

rings 

Why wear one when you 
can layer on iUe prettiness? 

t’s true: Jewellery feels more precious when it 
holds a sentimental meaning. Whether it’s a gift 
from someone or for yourself, a celebration of 
a birthday or a new chapter in life, one of the 
loveliest ways to commemorate that memory is 
with a ring. It’s even better when these rings are 
worn daily and work with your entire wardrobe. 

Wearing yellow, pink and white gold together 
looks incredibly current; include diamonds and 
precious stones (like birthstones of your loved 
ones) into the combination, too. Whether you 
stick to one brand or mix them with granny’s 
antique rings, it’s all about experimenting and 
finding your perfect mix. E L L E 
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PHOTOS IMAXTREE 


BEAUTY RADAR 





Bag bug 

by FENDL 


Keep 
things 
fun with 
a quirky 
accessory. 


Relax with a 
copy of Flow, a 
magazine that 
reminds you to 
always seethe 
fun in everything 
you do. 


Get creative 
with the Make 
Up For Ever 
Artist Shadows 
Palette 2, $69. 
With nine 
shades, you can 
mix and match, 
and experiment 
to achieve any 
desired look. 


A burnt-orange 
hue like the 
Chanel Illusion 
D'Ombre in 116 
Rouge Gorge, 
$52, on the 
lids makes for 
a subtle yet 
somewhat 
striking hue. Too 
shy? Opt for a 
lick of colour by 
lining the eyes 
for definition 
instead. 


Lips and cheeks get 
a rosy flush with a 
light dab of Majolica 
Majorca Blood On, 
$17.90. To increase 
the intensity, layer on 
the colour. 
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THESE ORIGINAL 
BAD GIRLS ROCK 



black out 

Eyes get the rock V roll 
treatment with lashings of 
mascara and smudged-out liner. 

TARTE Lights, 
Camera, Lashes Close 
Up Lash Liner, $28. 


SOTHYS Universal 
Black Eye Pencil, $49. 





SEPHORA 

Outrageous Volume 
Dramatic Volume 
Mascara, $12. 



MAICE UP FOR 
EVER Smoky Stretch 
Mascara, $42. 


I 

I 

CHARLOTTE 
TILBURY Rock 
W Kohl Iconic 
Liquid Eye Pencil. 



EYEKO Rock Out & 
Lash Out Mascara. 


OTHER ACCESSORIES 



CHARLOTTE 
TILBURY Luxury 
Palette in Eallen 
Angel, from 
JVet-a-porter.com. 



M.A.C 

East 

Response 

Eye 

Cream, 

$58. 


BARE 

MINERALS 

Gorgeous 
Glide Liner 
Brush, $36. 
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Micro Pandora 
leather shoulder bag, 

by GIVENCHY 
BY RICCARDO 
TISCI. 






Pump, by 

GIANVITO ROSSI 

from Net-a-porter.com. 




Le Smoking jacket, by 

SAINT LAURENT. 


10 RULES OF STYLE 

Sarah 
rutson 

Meet Net-a-Porter's VP of global buying, 
who Anna Dello Russo calls the magician of fashion, 
because of her chameleon-llke wardrobe. 


1 SHOPPING ONLINE IS LIKE... going into a store but without 
the headache. I like trying things on at home, with the right 
lingerie and my entire wardrobe so I know what I can pair it 

with. 2 the one thing I WILL NOT BUY ONLINE IS... a house! 3 A 

NEW BRAND TO NOTICE IS... a Ukrainian line called Vita Kin. It’s 
all beautiful hand-done folkloric dresses. We literally got the 
order in as fast as we could. 4 MY MUShHAVE INDULGENCE... is 
an amazing pedicure. I always carry my favourite nail lacquer 
with me — it’s from Deborah Lippmann and the colour is called 
Fashion. Funny that, isn’t it? 5 ONE OF MY FAVOURITE DESIGNERS 
IS... Simone Rocha, an extraordinary talent. 6 MY WARDROBE 
ESSENTIAL IS... a Le Smoking jacket. I have 45 different ones, in 



LJ O 
Q X 
CC Q. 

V — 
So 


"I like my clothes to be 
chameleon-like because I 
travel for five weeks at a 
go," says Rutson. Here are 
some of her outfits while 
attending the Fall/Winter 
2015 shows in Paris. 


blacks, whites, leather lapels, satin lapels — every variation. / 
WHEN I GET DRESSED EVERY MORNING... I decide from the feet up. I’m 
a shoe girl, I love a heel — I really love a heel. I’ve lots of shoes 
on rotation, but I stick to a couple of bags, like my Givenchy 
Pandora. 8 MY MOST TREASURED POSSESSIONS... are letters from 
my daughter. Whenever I go on buying trips, she would hide 
letters in my pockets and suitcase. Family to me is everything. 
Fundamentally, that keeps me grounded. 9 MY FAVOURITE BEAUTY 
PRODUCTS ARE FROM... Sarah Chapman, who has an overnight 
facial oil that is to die for, and Dr Lancer, who is the facialist 
to Beyonce, the Kardashians and Victoria Beckham. He’s into 
scrubs and exfoliating every day. So am 1. Every day. 10 WHEN 
I'M TRAVELLING, I WEAR... cashmere and T-shirts from The Row and 
sneakers, either Golden Goose or my Adidas Stan Smiths. ELLE 





THE 

RUTSON 

EQUATION 



-+ 



Sun-lover 










Killer heels 


-I- 



Fresh pedicure 




Heels,^ by 

PiLMXfrom 

Net-a-porter.com. 


SARAH 

CHAPMAN 

Skinesis 

Overnight 

Facial. 


Sarah Rutson 




ELLE 




LUGGAGE 

The maison gets about'- 
300 custom orders yearly. - 
Fifth-generation descendant 
Patrick Louis Vuitton currently 
handtes.these special -orders. 


^ r 


m 


DETAI LS KWI 

A® 


'LINEAGE 

It's a rags-to^-riches story that began 
when 14-year-old Louis Vuitton ran away 
from home, arrived in Paris and got an 
apprenticeship at a ma/Zef/er (trunk-maker). 
The rest, as you know, is history. 


out of the 

Personalise your^ Louis Vuitton 
with these playful ^nganore- 
themed paintings this month. 


LABELS 

Colourful vintage hotel stickers 
inspired these designs. Vuitton's 
grandson, Gaston-Louis Vuitton, 
was a compulsive label collector. 
After each voyage, he would 
carefully remove them from his 
trunk, amassing a collection 
of around 3,000. 


Alzer trunk (size 60, paintings availal^m request)^ flu. 


What better way to show your patriotism on your travels? Louis Vuitton’s trunk-painting service was 
launched here recently (previously you had to head down to Paris), and artisans will be conducting “live” 
demonstrations at the Island Maison boutique from 3 to 16 August. Choose from six Singapore designs, 
of which three were co-developed with Sota (Singapore School of the Arts) students. Complimentary 
with the purchase of a trunk, these works highlight the maison' s ethos of elevating travel to an art. E L L E 
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FASHION SPOTLIGHT 


REESE'S PIECES 

Look inside the long-standing relationship between 
Tiffany & Co. and Reese Witherspoon. By Gwendolyn Lee 




t should come as no 
surprise that Reese 
Witherspoon loves 
her Tiffany & Co. 
jewellery. The actress’ 
on-screen friendship 
with the brand 
started in 2001, in 
her breakthrough role 
in Legally Blonde as 


Elle Woods, who was 
never seen without her 
Return to Tiffany 
heart-tag necklace. 

Then, in 2002’s 
Sweet Home Alabama, 
the rom-com’s 
proposal scene at 
Tiffany & Co.’s New 
York flagship store 


Tiffany & Co. designs two high jewellery collections 
annually - the Blue Book collection launches in Spring 
and the Masterpieces range debuts in Fall, both featuring 
one-of-a-kind pieces in the most precious of gems. 


set the bar for grand, 
romantic gestures. 

Reese Witherspoon 
continued to be 
a fan as the brand 
introduced its 
first female design 
director, Francesca 
Amfitheatrof, in 2013. 
“I love everything 
Francesca does. 
Whether it’s a party 
or a red carpet, 
she just knows what 
kind of piece is going 
to tell the story you 
want to tell,” she says. 

The feeling is 
mutual. Amfitheatrof 
says, “What makes 
Reese so great is 
that she is a mother, 
a professional, 
and it’s always about 
what’s next for 
her career. Not to 
mention she really 
loves jewellery.” 

The design 

director sat down with 
Witherspoon to help 
her pick out jewellery 
for the Blue Book 
Dinner and the Met 
Gala earlier 
this year. The 
actress also 
got to try on 
the Tiffany 




Witherspoon and 
Amfitheatrof 
discuss jewellery 
for the Met Gala. 


Reese Witherspoon 
exploring the 
Masterpieces 
F/W 2015 collection. 



Masterpieces Fall/ 
Winter 2015 collection, 
which will incidentally 
make its worldwide 
debut in Singapore 
in October. 

A tribute to the 
sea, the Tiffany Blue 
Book 2015 collection 
is Amfitheatrof s first 
statement jewellery 
range for the brand. 
And of course, 
Witherspoon loves it. 

“I love this ocean 
theme. It’s one of 
those things that you 
get emotional about. 

To know that these 
pieces will go into 
people’s families and 
live there forever is 
really special,” says 
Witherspoon. ELLE 



Sweet Home Alabama (2002). 


nil 



Fashion and haute horlogerie found common ground in 2013 when Hublot released the world’s 
first denim timepiece, the Big Bang Jeans watch. Two years on, the statement piece receives a grunge 
makeover, featuring distressed denim on blue rubber straps and the dial. Titanium screws add 
androgynous appeal while diamonds on the red gold bezel bring opulence to the utilitarian fabric. Toeing 
the line between casual and luxe, this unusual timepiece will add an edge to your everyday ensemble. E L L E 
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PHOTOS JACK WILLS 


DESIGNER GENIUS 



richard nicoll 


For the creative director of British 
normcore is not a bad word at all. 

You've had your own label, Richard Nicoll, 
since 2006; Spring/Summer 2015 was your 
last collection before you joined Jack Wills. 
Richard Nicoll I like the idea of working 
for a brand with a more accessible price 
point, a younger attitude. It has been 
fun, but really challenging. It’s much 
faster. And bigger: I have a team of 20 
designers now, whereas with my label, 
there were two, including me. 

You've also worked with Marc Jacobs at 
Louis Vuitton, Topshop and Fred Perry. 

What's your approach to design? 

RN I approach my collections as an 
intensive classification, a wardrobing 
approach — almost like my version of a 
lifestyle approach. I suppose it’s made 
me versatile and malleable to other 
consultancies, more so, maybe than 
other designers. So people approach me. 
What's it like working with Jack Wills? 

RN It’s really refreshing to do this 
because I don’t necessarily believe in 
the fashion industry right now. I feel 
like it’s a bit lost and for me, doing 
something like this feels really authentic 
like its product — people buy it, people 
love it. Whereas with fashion, I feel 
like it’s a bit, just a bit, pretentious. I 
think fashion’s really interesting when 
it touches people’s lives. Like it serves a 
purpose. I can’t think of anyone who’s 
doing that right now. 





n 


label Jack Wills, 
By Sharon Lim 


What's the Richard Nicoll take on 
Jack Wills? 

RN Jack Wills is a lifestyle brand, 
so what it sells is a kind of normcore. 
You know it’s not high fashion 
and actually that’s what I appreciate 
about it — it sits outside of fashion 
and outside of trends. So I’m just 
trying to create pieces that are 
affordable and youthful, but well-made 
and would last more than a season. 

Who is the Jack Wills girl? 

RN She’s adventurous, playful, cheeky, 
rebellious, irreverent, intelligent 
— and for me, it’s an analogy. I don’t 
think there is one Jack Wills girl. 

She’s not a fashion slave, she 
understands quality and style, she’s 
probably slightly conservative. But 
her personality shines through 
and the clothes are just sort of a 
canvas to her personality. 

What is your definition of British style? 

RN I think British style is a kind 
of collectivism, through the way 
people put pieces together. There 
isn’t one style but I think what 
makes the British style British is 
probably its celebration of 
imperfection and a sense of 
authenticity. So it’s uncontrived 
and a bit grungy, a bit messy, 
and a bit eccentric. E L L E 



Cable-knit 

sweater. 


T 



“For Fall/Winter, I wanted to create the perfect Jack Wills 
back-to-college un form, so I looked to all the Jack Wills 
British classics, plus sporty sweatshirt elements in jersey. ” 
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FASHION NEWS 



bag to differ 


The chicest arm candy 
to add to your 
collection now. 


LOUIS VUITTON NANO BAGS 


The fashion house’s heritage handbags 
— The Speedy, Alma, Locket, Noe, 
Pallas, Turenne and W — have their 
own mini-mes, and retain the exact 
shape, construction, materials and 
stitching from the original. 


DIANE VON 
FUR8TENBERG 
SECRET AGENT TOTE 

What seems to be a 
front compartment 
is actually a fully 
functional clutch that 
you can detach for 
a night out. 



FITNESS FIRST 

Staying fit never looked 
so good. Tory Burch 

collaborates with sports-tech 
label Fitbit to create the 
Fitbit Flex Fret Double-wrap 
bracelet. The fitness-tracker 
measures performance, 
like your distance travelled 
and calories burnt. With a 
sophisticated leather strap 
and Tory Burch's signature 
open fretwork design, this 
is a bracelet that will look 
great, both on the tracks or 
while about town. 



LOEWE BARCELONA BAG 

The classic envelope shape is made 
modern with a unique triangular 
metal-and-calf-leather closure. 




fresh faces 

Flere's what to expect the next time you shop at Ion 
Orchard, as the mega mall welcomes new luxury 
labels and existing tenants freshen up their look. 


TIFFANY & CO. 

The jeweller sets up shop 
with a street-fronting duplex 
store that will add a dash of 
Tiffany blue to Orchard Road. 


DIOR 

There will be an extended VIP 
area for haute couture and fine 
jewellery collections, and a 
personal stylist on hand. 


M O N C L E R 

The new boutique is the French- 
Italian brand's first foray into 
South-east Asia. Jet-setters will 
love the wide range of sportswear. 


8icilian 

summers 

Dolce & Gabbana's 

Maiolica collection 
draws its inspiration 
from maiolica, white 
tin-glazed pottery from 
the Italian Renaissance. 
Traditionally, historical 
figures and events are 
painted on the white 
ceramic plates, dishes 
and tiles in bright colours 
and this Italian custom 
has been translated into 
intricate patterns on bags 
and shoes. 
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CALENDAR GIRL 



Manifesto 


Max Tan 


Dr Martens 


new mall alert 

Where to spend your dough at the new Capitol Piazza. 


If you're a fan of prints and 
colours... MARIMEKKO 

The Finnish label has finally 
arrived in Singapore! Shop 
the full range of products, 
from homeware to apparel, 
in Marimekko's iconic, 
kitschy prints. 

If you've got rocker roots... 

DR MARTENS 

In its third local boutique. Dr 
Martens celebrates its strong 
ties with music with a fully 
functional in-store stage. 
Shopping will definitely be a 
rocking good time. 


If you're looking for a pair 
of jeans... G STAR RAW 

This outlet is the denim 
brand's biggest store in 
Asia Pacific, so expect a 
wide range of its classic 
denim jeans, apparel 
and accessories. 

If you support local 
fashion... MAX TAN 

Five years after the launch of 
this home-grown label. Max 
Tan finally opens the doors 
to its first standalone 
boutique, stocking it with 
androgynous-cool pieces. 


If you like to have everything in one place... MANIFESTO 

The multi-label store stocks under-the-radar and hard- 
to-find brands from around the globe, including Costume 
National and Christophe Lemaire. 



NEW DIRECTION 

Spain's Pepe Torres is set to assume 
the role of Bonia's creative director 
While his name may not be familiar, 
Torres has had experience working 
with renowned labels like Burberry 
and Carolina Herrera. We can't wait 
to see what he will inject into Bonia's 
Asian heritage and designs. 


In celebration of 
Singapore’s 50th 
birthday, ELLE and 
Ion Orchard have 
collaborated on a 2015 
calendar — which came 
with the January issue 
— and features our 
city’s most established 
models. Each month, 
we will speak to one 
of the models via text 
messaging — and we 
catch up with Serena 
Adsit for August. 



Hi Serena! What are your plans for the day? 

Serena Adsit Hi! I’m in Singapore reflecting on the 
summer solstice. My routine consists of a morning 
school run to drop off my son, yoga and work at 
the office. 

What did you have for breakfast? 

SAI start my day with a glass of warm water, 
followed by an Ayurvedic recipe of ghee, honey 
and black pepper. Then, I have a plate of mixed 
fruit and a cup of coffee. 

Let's talk emojis! Which do you use most often? 

SA It would be a toss between and I choose 
to focus on what makes me happy. If we can find 
the beauty and perfection in every situation, we 
will always be in a state of joy and love. 

How about some tips you'd give to a model who's 
starting out? 

SA Take the advice of those who have the 
experience and the know-how. 

What are you up to these days? 

SA I still work in my model agency on a day-to- 
day basis but most people won’t 
know that I’m training to be an 
energy worker: Using energy to 
assist people in the healing of 
their own emotional, mental 
and physical issues with Reiki, 

Quantum Touch and other 
energetic modalities. Helping 
others should be fundamental in 
one’s life. ELLE 
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BEAUTY Q&A 


Seoul struck 

K-drama queen and L'Oreal Professionnel 
ambassador, Yoon Eun Hye, dishes 
her secrets io picture-perfect s\(\u and hair. 
By Gwendolyn Lee 



rom cutesy 
_ curls for 

Princess Hours 
to a cropped 
’do for Coffee Prince, 
Yoon Eun Hye has 
gone through more 
hair transformations 
than most K-pop stars. 
So it’s no surprise that 
the actress is now the 
brand ambassador for 
L’Oreal Professionnel 
— and its first Asian 
face. She shares her 
thoughts on her new 
role and how to achieve 
that K-star glow. 

How does it feel to be the 
ambassador for LOreal 
Professionnel? 

EUN HYE I’m honoured 
and delighted to be 
on the same league as 
inspiring actresses 
like Kirsten Dunst 
and Eva Green. 

What are your favourite 
hair products? 

EH The Absolute Repair 
Lipidium line, because 
I have to perm and 
colour my hair a lot, 
and it has left my hair 
very damaged. I love 
carrying around my 



WHAT’S YOUR USUAL OFF-DUTY 
MAKEUP LOOK? 

I keep things simple: When I 
emphasise my lips, I donH use 
eyeliner, and vice versa. I also like 
versatile cream-based products. 


GOOD HAIR DAY 

What Yoon Eun Hye uses 
to keep her hair silky-soft. 


Absolut Repair 
Lipidium Instant 
Reconstructing 4 

Shampoo, $29. S 


Absolut Repair Lipidium 
Instant Reconstructing 
Conditioner, $22. 



JJ 


Mythic Oil / 
Nourishing 
Oil, $29. tST 


Absolut Repair 
Lipidium Sealing 
Repair, $29. 


Absolut Repair __ 

Lipidium Instant S 

Reconstructing I 

Masque, $34. 


Mythic Oil so I can 
apply it whenever I 
have split ends. The 
Elnett Satin hairspray 
is also an essential for 
me because it creates a 
very natural look. 

What was the craziest 
hairstyle you've 
ever had? 

EH I was very nervous 
about cutting my hair 
short for Coffee Prince 
because before that, my 
hair was almost waist- 
length. But I’m happy 
that the look got such 
good reviews. 

Any home remedies in 
hair maintenance? 

EH I don’t have time 
to treat my hair, 
so I usually apply 
a lot of hair products 
before showering 




and cover it all with 
a shower cap. After 
my first rinse, I 
usually mix a few 
drops of Mythic Oil 
in water and rinse 
my hair with that a 
second time. 

What is the one beauty 
look you've always 
wanted to try? 

EH Luckily, with my 
job, I get to try many 
looks. As I age, I want 
to try different looks 
to suit whatever age 
I am at. 

if you can only use 
one product from your 
makeup stash for the 
rest of your life, what 
would it be? 

EH A bright lipstick. 

It instantly brightens 
my complexion, so 
I won’t need to apply 
a lot of makeup on 
the rest of my face. 
What do you use to 
keep your complexion 
glowing? 

EH I like to use facial 
oils because they 
nourish my skin — 
and I exfoliate once 
a week to rejuvenate 
the skin. ELLE 
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SAY OHM... 

Be amazed by the healing powers of 
aromatherapy through Aveda's new Scalp to 
Soul Beauty Experience. By Vanessa Chia 


nspired by the ancient beliefs 
of Ayurveda and its focus on 
elemental nature, Aveda believes 
in holistic beauty when it comes to 
understanding your skin and hair. 

The new Aveda flagship store 
at Capitol Piazza introduces a new 
Scalp to Soul Beauty Experience 
that showcases the brand’s DNA and 
expertise to its best. And with all the 
stresses we’ve been facing in the office, 
we decided to try out this sensorial 
beauty journey. 

Part 1: Elemental Nature Skincare Diagnosis 
and Skin-Balance Ritual 

Your therapist, also known as an 
Aveda daymaker, will help customise 
a skincare regimen based on your 
elemental nature — fire, water, 
air, earth and infinity. Through 
a simple Q&A, she identifies any 
imbalances within that can manifest 
on the skin in the form of various 
skin problems like acne, dryness 
or even hyperpigmentation. You then 
pop into the spa cabin where you 
can try the products chosen for you. 
Your daymaker will share application 
tips and tricks that will maximise the 
benefits of the regimen. 

Part 2: Aveda Aroma Sensory Journey 

Marrying art and science, Aveda’s 
Aromaology focuses on stimulating 
the senses emotionally and 
intellectually. After choosing a 
scent, you’ll be pampered with an 




/ 


L 

1 

KEEP CALM 

Relax with Aveda's holistic ■ 
approach to beauty. 


y 


Aveda Stress- Relieving Hand Ritual 
or Aveda Stress- Relieving Head and 
Shoulder Ritual. 

Part 3: Professional Hair and Scalp Diagnosis 

Get a better understanding of your 
scalp and hair health here. You’ll 
also be able to experiment with the 
different Aveda haircare and styling 
ranges at the dedicated styling station. 

Part 4: Nutrition Tips and Breathing Method 

Before you go, your daymaker will 
share some easy-to-follow tips to 
ensure that you stay healthy and 
revitalised based on your elemental 
nature. With these, you’ll be better 
equipped to face the challenges ahead. 
And don’t we all need that? E 1 1 E 


HEALING 

BEAUTY 

Our top picks 
for a beautfulyou, 
inside and out. 


Multi-Purpose 
Oil in 

Beautifying 

Composition, 


Stress-Fix 
Body CrMe, $89. 


Botanical 
Kinetics 
Intensive 
Hydrating Soft 
Creme, $89. 


Dry Remedy Daily 
Moisturizing 
Masque, $63. 


Smooth 
Infusion 
Naturally 
Straight, $52. 
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BEAUTY SPOTLIGHT 

eyes wide 
open 

A lightweight eye cream to 
get you bright-eyed instantly. 


A 
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ELLE 

CELEBRATES! 



As we mark Sir^apore's SOlh birthday, m celebrate 
this very wonderful occasion with a special offer for the 
digital edition of ELLE magazine. 

TO FNJOY THIS OFFER Visit Magzter.com 
Sign up for a 1 2-month subscription of ELLE 
Enter the Promo Code : HA PY50 
Promotion valid from 1-31 August 2015 

HAPPY50 deal is redeemable only on desktop and not on Mogzfer opp. 

You may read the magazine on any device after redeeming it. 


Get your copy now on Mogzter at http://www.magzter.conn/ publishers/MedioCorp 


^sdiaCorp 


ENGAGE ^ EiTERTAIM = ENRICH 
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BEAUTY NEWS 



star power 

The newest fragrance campaigns 
starring our favourite celebs. 


CHLOE HUGO BOSS MIU MIU JO MALONE 





DRee f«!&ww6wAy thq 





nailing it 


Chanel's got you covered for the perfect DIY manicure or 
pedicure. Start by removing old nail polish with Le Dissolvant 
Douceur, then prep nails with the La Base that not only 
strengthens nails but prevents the nail bed from turning yellow. 
After applying your favourite shade, seal it in with Le Top Coat 
for extra shine. Or, to mix things up, try Le Top Coat Velvet to give 
your polish a matte finish. From $20. At all Chanel counters. 


BOTTLED YOUTH 

Saying goodbye to your wrinkles just 
got easier. Packed with omega 3, 
lycopene, vitamin C and E to protect 
cells from oxidative stresses while 
boosting antioxidant levels within, 
the new loma Collagen Renew 
promises to keep you lookingyoung 
for longer. $160 (bottle of 105 
capsules). At loma counters. 



NEW SKINCARE BRANDS 
YOU GOTTA KNOW... 



Face Serum. 


EMK Uses bio-identical plant placenta extract to help 
repair and renew cells while protecting against free 
radical damage for a radiant and youthful-looking you. 


111SKIN Marrying 
science with beauty, this 
range uses a cocktail of 
active ingredients that 
includes NAG, vitamin 
G and escin that boosts 
the body's internal 
antioxidants to better 
fight against oxidative 
stresses and repair 
damages. The result is a 
youthful complexion. 


iiismN 

Black Diamond 
Serum, $1,096. 
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A MAN'S WORLD 


Yes, he deserves the best, too. 


Biotherm Homme celebrates its 30th 
anniversary with a limited-edition skincare 
product to help your man look his best. Simply 
dubbed Dose, the sets are available in the five 
key Biotherm Homme ranges - Aquapower, 
Total Recharge, Force Supreme, Age Fitness and 
T-Pur, and contain a range of products from 
cleansers to serums and creams for your man. 

From $58. At Biotherm counters. 



n 



If your guy is a fuss-free dude, the Kiehl's Body 
Fuel All-In-One Energizing Wash will be his new 
best friend. Enriched with caffeine, vitamin C, zinc 
and menthol, it easily removes excess grime, dirt 
and oil, leaving him feeling clean and fresh. Plus, 
it can be used on both hair and body, making it 
the perfect time-saver for busy men. From $39. 

At Kiehl's stores. 



BEAUTY BY NUMBERS 


lippie 

doodle 



7,561km 

The distance covered if we laid 
the total number of Sekkisei Lotion 
bottles sold in the past 30 years side 
by side. This distance would actually 
take you from Tokyo to Beijing to 
Taipei to Hong Kong to Bangkok to 
Kuala Lumpur and finally 
to Singapore. 


To date, the iconic Kose Sekkisei Lotion has sold 
more than 48 million bottles since its launch in 1985. 



The number of 
Sekkisei bottles 
sold daily. 


To maximise the effects of your Sekkisei 
Lotion, skincare guru Robin Niu shares this 
"wipe-pat-mask" trick. 



STEP 

o 

After cleansing, 
pour the Sekkisei 
Lotion onto a 
thick cotton pad 
- enough to soak 
the cotton pad 
completely. Wipe 
the entire face 
with the cotton pad; 

this is a form of 
deep-cleansing for 
the skin. 


STEP 

o 

Turn the cotton pad 
over and use it to 
pat all over the face. 
Do this at least 
100 times. 

STEP 

o 

Split the cotton 
pad into thinner 
sheets and place 
all over the face, 
especially on areas 
like the cheeks, 
forehead and chin, 
as a mask for five 
minutes. Remove 
and massage the 
excess product into 
the skin. 


Pucker up with these 
gorgeous lip crayons. 


TARTE 

LipSurgence 
Matte Lip 
Tint in 
Tempted, 


BURT’S 
BEES Lip 

Crayon in 429 
Hawaiian 
Smolder, $21. 


LUNASOL 

Sheer Shine 
Crayon Lips 
in EXOl 
Sheer Pink, 
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Immersion 


EXCLUSIVE 

Luxe 


W orking together with Asia’s leading luxury 

fashion destination — The Shoppes at Marina 
Bay Sands, ELLE treated 30 readers to an 
immersive luxury fashion experience on 28 May 2015. 


After the fashion showcase and workshop, Furqan 
and social media influencer Jessica Tham offered 
shopping advice to the participants for the 
rest of evening. Other than receiving exclusive 
shopping perks and goodies, the participants also 
enjoyed 3 per cent rewards on their purchases 
with a complimentary Sands Rewards LifeStyle 
membership, which they could redeem instantly at 
over 175 outlets, including shopping, dining, hotel- 
stay and entertainment perks at Marina Bay Sands. 


ELLE readers at the event reception 


Since it opened in 2010, The Shoppes at Marina Bay 
Sands has amassed the largest collection of luxury labels 
under one roof. At the first instalment of Luxe Immersion 
with The Shoppes At Marina Bay Sands and ELLE, 
fashion stylist Furqan Saini dove deep into the forward- 
looking Maison Margiela brand and collection. 


Guests were first treated to champagne before they were 
whisked to the Maison Margiela boutique in buggies. 

At the private session at Maison Margiela, Furqan shared 
its brand story and talked about the Spring/Summer 
2015 Defile collection; showing readers howto 
translate the gorgeous runway looks to their 
everyday wardrobe. 


LEFT: Lindsay Nicholas, Marina Bay 
Sands executive director ot retail 
marketing. ABOVE: Stylist Eurqan 
Salnl, Lindsay Nicholas, social media 
Influencer Jessica Tham and models. 


ELLE 


THE SHOPPES*! nr 
MARINA BAYSSnas. 

V I li 40 A » o A L 
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DZOJCHEN 


(From Jumpsuit and button- 
down top, both by DZOJCHEN. 
Leather jacket, deep V-necked 
top and high-waisted leather 
shorts, all by DZOJCHEN. 






FLY THE 


Rathi, Huda, May Yee and Fiona 
show us the importance of wearing 
our hearts on our sleeves. 


m 


photography BRENDAN ZHANG 
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styling FUROAN SAiNi 





IN GOOD 
COMPANY 

Shearling fur vest, by 

EMPORIO ARMANI. 

Washed silk romper and 
neeklaee, both by IN 

GOOD COMPANY. Boots, 
by CHARLES & KEITH. 




(From left) One-shouldered 
peplum dress, by 

COLLATE THE LABEL, 

and printed heels, by 
CHARLES & ICEITH. Slip 
dress with side pleats, by 
COLLATE THE LABEL, 
and heels, by CHARLES 
& ICEITH. Monochrome 
jumpsuit, by COLLATE 
THE LABEL. 


COLLATE 
THE LABEL 


.•At 






PAULINE. NING 


Top with woven back and draped 
infinity skirt, both by PAULINE. 
NING. Leather ?Lnd faux ostrich-skin 
booties, by RAOUL. Chunky rings, 
both by GUCCI. 





BEAUTY NOTE 



ELOHIM BY 
SABRINA GOH 


(From left) Neoprene mesh coat, 

by ELOHIM BY SABRINA 
GOH, lace shorts, by GUCCI, 
and heels, by CHARLES 
& KEITH. Zipped dress, 
by ELOHIM BY SABRINA 
GOH, and printed booties, by 
CHARLES & KEITH. 



styling assistance SYAZA 
SYARAFINA & CHLOE KEH 
hair RJGK YANG/FAC3INC 
using Bed Head by TIGI 
makeup CELESTINE SNG/ 
Two Lefthands & CLARENCE 
LEE using Dior 
models HUDA ALI, FIONA 
FUSSI/Basic Models, RATHI 
MI^ON & LUM MAY YEE 


RAOU 



Show your patriotic pride, like 
a fashion lover would, i n these 
bold scarlet shades. 


styling A r|,N KA T S 


m\ r w 










(From left) Double-faced wool- 
crepe cape jacket and matching 
skirt, both by DELPOZO, shoes, 
by CHRISTIAN LOUBOUTIN, 
acetate and metal frames, by 
PRADA, leather Grace mini 
box bag, by MARK CROSS, 
and cotton socks, by POLO 
RALPH LAUREN. Double- 
faced wool flannel Turville 
jacket, by ALTUZARRA, velvet 
turtleneck, by DELPOZO, 
cotton pants, by TOMMY 
HILFIGER, suede knee-high 
boots, by PAUL ANDREW, and 
felt hat, by EUGENIA KIM. 
Wool biker jacket and wool 
sweater, both by TOMMY 
HILFIGER, double-faced wool 
flannel pants, by ALTUZARRA, 
brocade slingback shoes, by 
DOLCE & GABBANA, and felt 
fedora, by EUGENIA KIM. 






"phonography assistance MADDY 
TALIAS & ZACK FORSYTH 
styling assistance GRJLIA ASCIONE 
hair ELSA/Defacto using Oribe & 
Hair Art 

makeup ROBERT GREENE /Honey 
Arhsts using M.A.C 
i]^ils MARIE BAROKAS 
bdels CLAIR/IMG, SKYE/Red, 
USA/MG2 - 

ii4 GLOSS POST 

PRODL^TION ^ 

jcation OCEAN VISTA RESORT, 

uitesy of John 




Wool coat, by BOSS. Suede 
knee-high boots, by PAUL 
ANDREW. Cloche hat with 
corded bow, by EUGENIA KIM. 





(Clockwise from left) Wool and 
cotton coat, by TOMMY 
HILFIGER, crepe dress with 
ehiffon pleated baek, by 
PRABAL GURUNG, erystal- 
enerusted headphones, 
by DOLCE & GABBANA, 
and metal and glass stone 
neeklaee, by CHANEL. Goat 
and turtleneek, both by 
ALEXANDER WANG, and 
eotton pants, by TOMMY 
HILFIGER. Double-faeed 
ftvool-erepe jaeket, by 
DELPOZO^, and ernbroidered 
twe'ecf and tulle dress, by 
SIMONE ROCHA. \ ' 



(From left) Spotted 
fur coat with belt, by 
PROENZA SCHOULER. 
Pressed wool sculpted 
jacket, by MICHAEL 
KORS, and silk necktie 
shirt, by JASON WU. 
Glimmer brocade 
convertible jacket and 
leather belt, both by 
DONNA KARAN. 


T 
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Floral embroidered 
jacket, by GIORGIO 
ARMANI. Silk-crepe 
asymmetric pleated 
skirt, by PRABAL 
GURUNG. Leather 
shoes, by GIORGIO 
ARMANI. Calfskin belt, 
by CHANEL. 





(From left) Lace 
chemise embellished 
dress, by DIANE VON 
FURSTENBERG, suede 


pumps, by CHRISTIAN 



LOUBOUTIN, and 
eotton socks, by POLO 
RALPH^^UREN. 

Wool biker jacket, by 
TOMMY HILFIGER, 
silk gown, by DIANE 
VON FURSTENBERG, 
suede laser-eut sandals 
with mirage heels, by 
CHRISTIAN LOUBOUTIN, 
and single notch rings, 

Jlroth by PROENZA 
SCflOULER. Vamp 
^ gown with slit, by DIANE 
* " ^^ONgU^TENBERG, 

Tand sued^nd bilfcad^c - 
slingbadsy by Dd^GE & ; r. 









the wild child 

Mrs Johnny Depp and Magic Mike XXL actress 
Amber Heard cosies up in Fall’s fairytale frocks. 



Braided devore dress, by 
ALTUZARRA. Silver-plated gold 
rings in enamel and diamonds 
“(worn throughout), both by 
FRED LEIGHTON. Earrings 
(worn throughout), model’s own. 


photography LiZ COLLINS 


styling SAMiRA NASR 
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Printed silk dress, by GUCCI. Gold neeklaee with 
diamond pendant, by VAN CLEEF & ARPELS. 






ELLE 
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jet set girls 

Nicolas Ghesquiere's first Pre-Fall collection for Louis Vuitton builds on his philosophy 
of a cool girl’s wardrobe of grown-up classics. By Sharon Lim 
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PHOTOS LOUIS VUITTON 





n just three fashion seasons, Nicolas Ghesquiere has 
transformed Louis Vuitton’s fashion aesthetic, replacing 
Marc Jacobs’ theatrical debutante-showgirl with a 
’yos-thro whack cool girl in 2014 — and kick-starting 
fashion’s current love affair with that decade. 

In his first Pre-Fall collection for Louis Vuitton, he 
continues to work that same vibe. The new silhouette 
he established — lean, lanky and effortlessly cool (there’s 
really no other way to describe it) — is the foundation on 
which you build a wardrobe of chic, mix-and-match pieces 
inspired by the idea of travel, which Ghesquiere sees as 
integral to the house. 

The slim, elongated A-line he introduced in his Fall/ 
Winter 2014 debut still dominates, as well as blazers (with 
wide lapels), ribbed turtlenecks and flared jeans (with leather 
detailing and a prominent zipper pull). For Pre-Fall, he also 
added lightweight layers, from lightly padded down macs 
and dotted silk windbreakers to 
tweed jackets and a snug fur-lined 
bomber. Our faves — above-the- 
knee knit dresses and a polka- 
dotted trench — are chic, classic 
investment pieces perfect with 
practically any wardrobe. 

On the runway, where newness 
is everything, Ghesquiere’s 
approach is unheard of. But with 
the increasing importance of 
pre-collections across the world, 
especially in Asia where investment 
pieces are coveted, “they’re the 
biggest collections,” says Michael 
Burke, chairman and CEO of Louis Vuitton. “They stay 
in the stores the longest and they generate the most sales.” 



t - 

V marks 
the spot 

More subtle than the 
monogram, these 
jewellery pieces 
intepret the initials in 
graphic manner 


“I want to build 
a wardrobe with the 
girls at Louis Vuitton. 
I can also be a 
great classic designer. 
Fm able to build 
something that 
is more timeless. ” 



FINAL FLOURISH 

Shoes, check. Classic bag, check. 
Above, the LV jet-set girl's finishing touches. 


The other biggest change 
in the Ghesquiere-era Louis 
Vuitton is in its handbags. 
Fall/Winter 2014’s Petite 
Malle, the boxy clutch on 
a chain inspired by the 
Louis Vuitton trunk, was an 
instant hit, and Ghesquiere 
has gone on to refresh 
the iconic Alma, among 
others, imbuing them with a 
^ ’yos-style, casual-dressy vibe. 

“I want to build a 
wardrobe with the girls 
at Louis Vuitton,” he has said. “And 
if they invest in a skirt or a jacket or a 
dress, I make the promise not that it is 
never going to be completely demode, 
or never out of fashion, but I make the 
commitment that I am never going to 
say, ‘Haha, everything you thought 
was good three months ago is now for 
the garbage.’” 

Ultimately, says the designer, 

“I can also be a great classic designer. 

I get older like everyone, and at 43, 

I want to think, okay, I have a 
signature, but I’m totally able to build 
something that is more timeless.” E L L E 
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cos and effect 

Conceptual clothing has never been this accessible 
(and wearable). By Ong Soh Chin 




ince 2007, when its first 
boutique was opened on 
London’s Regent Street, 
Swedish apparel brand 
COS has been the contemporary 
woman’s secret style arsenal. 
Serving up affordable, classic 
pieces with understated urban 
twists, COS (Collection Of Style), 
quickly found a place in chic 
wardrobes around the world. 

Today, as testament to its 
silent but sure domination of 
the global style arena, there are 
118 COS stores worldwide, with 
17 in Asia. True to its low- 
key sensibility, the brand 
does not advertise, nor do 
runway shows, preferring 
instead to publicise 
its collections via its 
website as well as two 
in-house publications 
a year. Marketing is done via 
sponsorship of art or design 
events, keeping in line with the 
brand’s architectural aesthetic. 

However, with the growing 
importance of Asia as a new 
market and the preference, 
especially in China, for runway 



presentations, the brand 
has acquiesced. 

In March, its Fall/ 

Winter 2015 menswear and 
womenswear collections made 
their international debut in 
Hong Kong on the Upper 
Deck of Central Ferry Pier 4, 
which overlooked the Victoria 
Harbour. The set, based on the 
theme of Urban Landscape, was 
conceptualised by leading Hong 
Kong architect Andre Fu, who 
designed an installation that 
embraced where COS sits within 
the context of modern Asia. 

Pockets of green, set amid 
white boxes, edged steps and 
glass panels, complemented the 
47-piece collection, inspired by 
the 1960s Japanese Mono-ha 
movement that emphasised 
the interaction between nature 
and industrial elements. Karin 
Gustaffson, head of COS 
womenswear design, said: 

“We liked it for its natural use 
of industrial materials and its 
sense of calm drama.” 

Models moved austerely, 
wearing pieces that elevated 
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the architectural spirit of 
COS to a more conceptual 
level. Voluminous silhouettes 
made their presence felt, 
with monastic layers and 
drapes. This was contrasted 
with interesting cut-outs, and 
hardware such as metal clasps 
and toggles. This was softness 
with an edge, emphasised by a 
largely monochromatic palette 
with nature pops of dark green 
and ochre red. 

While the mood was ascetic 
and sombre, with the models 
staring blankly as if suspended 
in a state of existential aspic, the 
twinkling night lights of Victoria 
Harbour behind them betrayed 
the desolate artifice. 

Thus, the clothes, as coldly 
conceptual as they may be, come 
alive vividly in reality. ELLE 


1 





“Ifs a 100 per cent cotton poplin shirt that reinvents 
both the men’s and women’s shirt. It has a unisex 
rubber-coated zip, which eliminates the dilemma of 
deciding between a women’s or men’s button fastening 


— Karin Gustaffson on the Asia Limited Edition Unisex White Shirt, 
created to mark COS' collaboration with Hong Kong architect Andre Fu. 


WHEN INSPIRATION STRIKES 


Q&A 


Karin Gustaffson breaks down her wg speak to the head of COS womenswear design. 

favourite Fall/Winter 2015 looks. 




Inspired by the 
kimono coat, this 
is a longer silhouette 
with trousers layered 
underneath. The 
trousers are wide, 
almost to the point 
of looking like a 
skirt. The coat has 
a long belt, which 
can be worn like an 
obi. The cashmere 
collar offers softness 
and interesting 
movement. 


Inspired by the 
great outdoors 

and, in particular, 
sports skiing and 
hiking. You can see the 
influence on the shoes. 

They are square-toed 
and heavy in proportion 
to the outfit, on which 
you can see the sports 
details in the use of 
the drawstring. In 
this look, there is a 
voluminous silhouette, 
but focused on 
the waist. 






Inspired by a 
sleeping bag. 

The fabric is also 
interesting because it 
is a memory fabric. 
While the silhouette 
is once again 
oversized, the outfit 
does feature a dainty 
high waist, cinched 
by a small belt 
with a metal 
bar accent to give 
it that contrasting 
hardware feel. 


Define the COS aesthetic. 

Karin Gustaffson It’s important 
that we have a sense of 
timelessness. While we do 
offer seasonal highlights, you 
can still always keep them and 
revisit them later. Above all, we 
are about functionality. Details 
should be there for a reason, 
it's constantiy compared to brands 
such as Jii Sander and Caivin Kiein. 
KG We tend to not compare 
ourselves to other brands. We 
see ourselves as our biggest 
competitors and we like to 
focus on setting the bar higher 
every season. 

How has COS evoived or changed 
over the years? 

KG We have a very strong 
DNA... from the very beginning. 
We have also always been 
into fabrics, finishes and new 
techniques . . . Really innovative 
tech solutions have only come 
into the market in recent years 
and that has informed the 
evolution of the brand. We have 
also recently set a direction 
in using modern art and 
architecture for inspiration. 

How does each collection start? 

KG Martin \_Andersson, COS 
menswear designer] and I work 
together to set a direction. We 
collect things from the team 
and get inspiration from travels. 
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film or art. Then we build 
stories. It’s important to us that 
the collection comes from one 
source so we discuss a lot. 

What are the iconic items that are 
present in every coiiection? 

KG You will always find a white 
shirt. It can be understated or 
detailed; we like to reinvent it 
with each collection. You will 
also find a little black dress, 
chinos and T-shirts — all these 
are wardrobe staples. 

Teii us about the coiiaboration 
with Andre Fu. 

KG We had a similarity in 
mindset in his use of sustainable 
materials and his sense of 
timelessness. So it came 
naturally. It was interesting to 
see our garments interpreted in 
the context of his work. It also 
helps that he’s said he likes what 
we do as well! 







REEBONZ SHOWCASE 


Connected 
to Luxury 

BROWSE, SHOP AND SELL - REEBONZ 
IS YOUR LINK TO KEEPING UP TO DATE IN THE EVER-CHANGING 
WORLD OF FASHION AND ACCESSORIES. 


hen it comes to online shopping, 
the local name on every label 
lover’s lips is Reebonz — it’s the place 
for a wide range of designer brands 
and accessories. Gone are the days 
when one needs to make a purchase 
at a boutique, now that a multitude of 
brands are literally available at your 
fingertips. Yes, it’s never been easier 
to track down that bag every celebrity 
is carrying — at prices that are 
highly appealing, and without 
compromising on quality. Now, you 
can even sell the designer goods you 
own, on Reebonz — there’s nowhere 
else better to find a buyer than among 
its fashion community. 

Established Network 

Reebonz is the leading online 
luxury sales company in South- 
east Asia. With set-ups in countries 
including Singapore, Australia, Hong 


Kong, Korea and more, no wonder it’s 
among the most trusted of shopping 
websites. Transaction security and 
brand authenticity — particularly 
important for high-priced purchases 
— are both areas that Reebonz guards 
with care and confidence. 

Shop Whenever, 
Wherever 

Whether it’s an “It” bag or a classic 
timepiece, you’ll find goods that 
are on every fashionista’s wish list. 

A catalogue of coveted accessories 
you can browse anywhere, anytime, 
Reebonz is your answer to retail 
therapy 24/7 — simply download its 
app for easier shopping on the go, 
available on both the iTunes app store 
and Google Play. Clear descriptions 
and photos from every angle provide 
details on every product. Once you’ve 
made your selection, three business 


days are all it takes for the object of 
your desire to arrive at your doorstep, 
carefully and elegantly packaged. 

Beeome a Seller 

We’ve all been guilty of an impulse 
fashion purchase, or perhaps 
received an unsuitable gift (or two). 
Thankfully, Reebonz now offers a 
great way for you to cash these in 
— Closets is a new platform that 
links you to a community of fashion 
lovers, to whom you can sell your 
designer items, whether brand new 
or used. While there are many other 
online marketplaces, only Closets is 
backed by Reebonz’s credibility. All 
items listed will be authenticated and 
guaranteed by the company, which 
means it’s really a win-win situation 
for both buyers and sellers. Visit www. 
reebonz. com.sg/closets to learn how 
Closets can help you make a swift sale. 



Enjoy additional 6% off on weekend shopping with MasterCard® 
For more details, visit www.reebonz.com.sg/Mastercard 


Preferred Card: 


H/SasterCsM 


GET 

MORE 

WITH 

MECLUB 

Exclusive Previews 
Concerts and Musicals 
Autographed Premiums 
and more rewards 
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BEDHEAD MODEL ESTELLA B/AVE 


YOUR GUIDE TO HIGH-STREET STYLE MADE EASY. SEE IT, BUY IT, WEAR IT. 
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Knit wool sweater and 
matching wide- legged 
pants, both by CO^. 
Cotton shirt with 
bejewelled collar, $275, 
by TED BAICER. Lace- 
up booties, $59.90, by 
CHARLES & ICEITH. 
Rings, $70 each, all by 
BANANA REPUBLIC. 


Embrace tomboy 
dressing that can 
be both street and 
sophisticated. Then 
give it a ladylike twist 
with fringe earrings. 





ELLE 


Wil!) 




fashion direction DAPHNE CHEN-CORDEIRO 
photography AIK CHEN 


tomboy 

No, it isn't about looking androgynous 
but being inspired by all the best things 
that the boys have to offer - a modular 
wardrobe, comfortable style and 
loads of street attitude. 


Cropped top with 
pom-poms, by EXHIBIT. 
Ripped skinny jeans, 
$69.90, by H&M. 
Polka-dotted cap, and 
leopard-print sneakers, 
both by COACH. 

Feather charm ear cuff, 

4 $290, by AMBUSH 

' from Salon by Surrender. 
Leather belt, $80, by 
BANANA REPUBLIC. 
Bracelet, $200, by 
CH CAROLINA 
HERRERA. Cuff 
$70, by BANANA 
REPUBLIC. Thin 
bangles, $13, by 
FOREVER 21. 



A sharply cut PRINTED 
SHORTS SUIT could be the most 

hardworking wardrobe staple 
ever. Dress it up and dress it 
down, wear it for brunch, and 
to a game or out dancing 


Paisley -print blazer, $790, and 
matching shorts, $400, both 
by DZOJCHEN. Snakeskin- 
print heels, $220, by STEVE 
MADDEN. Velour hat, $650, 
by AMBUSH from Salon by 
Surrender. Rings (with set of 
bracelets), $39.90, byH&cM. 


Paisley-print woven blazer, 
$329, and matching shorts, 
$149, both ^jJACK 
WILLS. Viscose-blend 
cropped top, $649, by 
DION LEE from Inhabit. 
Chained bracelets (with set 
of three rings), by H&M. 


Cotton striped blazer, $329, and shorts, $179, by 
JACK WILLS. Sports bra, $27, and rings and hand 
cuff set, $29, all by FOREVER 21. Denim cap, 
$139, by CALVIN KLEIN JEANS. Lippy Pink 
Eyewear, $260, by HOUSE OF HOLLAND. 




Polyester vest, $96.90, by TOPSHOP. Denim bralette, 
$19.90, ^jBERSHICA. Wrap skirt, $160, BANANA 
REPUBLIC. Boots, $169, ^PALLADIUM. Crystal 
knot necklace, $400, ^7 SWAROVSKI. 


fmm. 


TA... HIKING BOOTS 

were made for walking. 
Elevate utilitarian 
footwear by pairing them 
with tailored separates, 
then take on the world. 


Wool dress and 
cotton shirt dress 
with drawstring 
hem, both by CO^. 
Boots, $167, by 
TIMBERLAND. 


Cropped top, $129, by CALVIN KLEIN 
JEANS. Faux leather and mesh drawstring 
track shorts, by KOONHOR. Straw cap, $15, 
by FOREVER 21. CMC sunglasses, $260, 

by HOUSE OF HOLLAND. Alcantara wrap 
bracelets, $150 each, by SWAROVSKI. 


Striped vest, $330, and 
matching culottes, $340, 
both by DZOJCHEN. 
Chain necklace, $41 0, 
by CH CAROLINA 
HERRERA. Gold-plated 
metal cuff, $390, and 
slim cuff, $350, both by 
KELLY WEARSTLER 
from Inhabit. Ring with 
stone, $70, by BANANA 
REPUBLIC. Ring, $7, by 
FOREVER 21. Chequered 
backpack, by COACH. 



Drawstringfaux leather vest, by KOONHOR. 
Floral-print waistcoat, by CHRISTIAN DADA from Salon 
by Surrender. Wide-legged sailor trousers, $525, by CH 
CAROLINA HERRERA. Pointed heels with ankle straps, 
$250, by STEVE MADDEN. Necklace with long pendant, 
by H&M. Mixed chain bracelets, $50, by BANANA 
REPUBLIC. Messenger bag with metal handle, by COS. 


The underrated 
gentleman’s WAISTCOAT 

can be layered over like 
a gilet or worn fitted 
underneath, like a bralette. 



Long polyester vest, $129, and tailored shorts, $59.90, 
both by ZARA. Paisley-print waistcoat, $129, fyJACK 
WILLS. Cotton V-necked tank, $69, by MASSIMO 
DUTTI. Felt hat, $49.90, by H&M. Necklace, $17, by 
FOREVER 21. Cuff, $390, and slim cuff, $350, both by 
KELLY WEARSTLER from Inhabit. 


107 

ELLE SINGAPORE 


ELLE 


BEAUTY MASTERCLASS 


WK 


nail this look 



PREP 


Even out skin tone 
with the Poreraser 
CC UV Under Base 
Mousse in Beige, 
$65, followed by 
the Tsuya Skin UV 
Under Base Mousse 
in Radiance Moist, 
$68, to illuminate 
the complexion. 
Eora natural, dewy 
finish, apply the 
Skin:Eit Cosmetic 
Water Eoundation, 
$68, only on the 
areas that need 
coverage. 



Cropped top with pom- 
poms, by EXHIBIT. 
Polka-dotted cap, by 
COACH. Feather 
charm ear cuff, $290, 
by AMBUSH from 
Salon by Surrender. 




E I N I S H 


Keep makeup clean 
and natural with 
a light sweep of 
Pressed Eyeshadow 
in ME Light Pink 126 
and ME Medium 
Brown 856, $22 
each, on the lids. 
Coat lashes with the 
Petal Lash Mascara 
in Intense Black, 
$50, and give lips 
shine with a slick 
of Tint In Gelator in 
BG01, $38. 



BUILD 


To give the illusion of fuller brows, use 
the Brow:Palette in Walnut Brown/ 
Acorn, $53, to shade and fill in the area, 
creating a natural shadow on the skin. 
Add definition with the Elard Eormula H9 
in Seal Brown, $33, using short strokes, 
as if drawing on individual brow hairs, to 
shape the brows. 



ELLE'S QUICK TIP 

Want an easy-peasy 
solution to defining 
your brows? Try the 
Brow: Sword, $53, that 
allows you to achieve 
perfect brows, whether 
bold or natural-looking 
with ease. 


Available at Shu Uemura counters. 
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STYLING GRACIA PHANG 



Humbug Seedbead tassel 
earrings, $33.90, by 

ACCESSORIZE. 


Leather earrings with beads 
and chains, $205, by 

BIMBAYLOLA 


Beaded ear 
cuffs, $205, by 

BIMBA Y 
LOLA. 


Metal and plastic earrings 
with polyester tassels, 
$14.90, by H&M. 


SHOPPING 


fringe 

earrings 


Less festival, more sophisticated 
and guaranteed to get 
fun in full swing. 


/ ( Mjcsta tassel earrings, 

r '$12.90, by 


Op Arts gold-plated brass and stones 
earrings, $360, by ISHARYA 
from Luisaviaroma. com. 


Chain tassel 
earrings, $26.90, 'jf 

by TOPSHOP. ^ 


Hanging Out beaded 
earrings, A$79 ($82), 

by GORMANSHOP. 

com.au. 


Dangly chain earrings, 
f:i2 ($26), by 

RIVER ISLAND. 


Praga metal earrings, 
$19, by MANGO. 


ELLE SINGAPORE 


WBiil 


ELLE LOVES 



Knitted gloves with 
pom-poms, $80, by 

BIMBA Y LOLA. 


Two-tone polycarbonate 
sunglasses, $35.90, by ZARA. 


Leather bracelets 
with brass beads, 

by BRUNELLO 
CUCINELLI. 


Viscose 
sweater, $40, 

by MANGO. 


Patched faux fur 
coat, $196, by 

ASOS.COM. 


Faux pearl and 
crystal ear cuff, 
$19.90, by 

TOPSHOR 


Cotton-blend 
skirt, by ICATE 
SPADE. 


STYLIST AT LUISAVIAROMA.COM 


Cricket sweater, 
$140, by BANANA 
REPUBLIC. 


Cathia leather 
and suede 
bootie, $690, 

by REPETTO. 


Ice Walking calf 
hair and leather 
boot, $2,240, 

by FENDI. 


Leather belt, 

$139, by 

SINEQUANONE. 



Cropped polo tee, $47.80, 

by ASOS.COM. 
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Memphis Cuir leather cross-body 
bag, $705, by LONGCHAMP. 


STYLING GRACIA PHANG IMAGES IMAXTREE 


SHOPPING 



Unique lame silk shirt, 
$196, by TOPSHOP. 


mmMB 




tailored 

metallics 


^inc and stone 
ring, $27.90, 

by ACCESSORIZE. 



Stone cuff, $49.90, by 

Take a shine to these Charles & keith. 

structured pieces that will add 
a punch to any outfit, any day. 



Aristocrat sunglasses, 
by DITA from 
On Pedder. 


Polyester-blend dress, $87, 

by ASOS.COM. 


leather bucket bag, $425, 

by BIMBA Y LOLA. 


Roma leather 
slide, US$349 
($470), by 

NEWBARK 

from Thecorner.com. 


Leather coat, $235, 

by BIMBA Y LOLA. 


IN THE SPOTLIGHT 


Cotton jeans, $235, 

by NIKKIE. 


Nothing shines brighter under 
lights like a good metallic, and the 
King of Pop understood that. He 
always made sure that his fans 
would be able to see him and his 
every move even from the back 
of stadiums. Deck yourself out in 
full metallic (if you dare) - Michael 
Jackson would be so proud. 


Tess suede pump, 
$650, by 

REPETTO. 






PHOTO CARVEN/IMAXTREE 


LOOK GORGEOUS AND FEEL FABULOUS WITH YOUR U LTIMATE GUIDE TO BEAUTY 




BEAT 
THE HEAT 



JO MALONE 

Geranium Walnut 
Body Scrub, $1 00. 

+ 



ORIGINS 

Purijying Charcoal 
Body Wash, $41. 

A 



DRGL Sun 

Protection Mist 
SPF29/PA++ 
(Hair/Face/ 
Body), $88. 







CUSTOMISED BEAUTY 


It’s all about mixing and 
matching to suit your skin’s 
needs at Skin Inc. Launched in 
2007 when founder, Sabrina 
Tan, needed a solution for her 
eczema-prone skin. Skin Inc is 
now a global brand, available 
in the United States, Australia 
and Spain. The products 
feature highly concentrated, pure 
and active serums along with 
innovative skincare and beauty 
gadgets to keep skin healthy 
and radiant. 

ELLE EOVES: 

(anti-clockwise, from left) 

My Daily Dose Custom- 
Blended Serum in Replenish 
(Hyaluronic Acid), Get 
Glowin’ Brightening Mask, 
My Daily Dose Gustom- 
Blended Serum in Relieve 
(Eicorice), My Daily Dose 
Gustom-Blended Serum in 
V Repair (Erench Pine Bark), 

My Daily Dose Gustom- 
Blended Serum in 
Rebalance (Vitamin G), 
Optimizer Voyage and 
Hydrating Shield+. 








OHM SPA 


SWEET 

TREATS 

Presenting four local brands we love 
- meet the real Singapore beauties. 

By Vanessa Chia 


If you’re looking for something 
made with love and passion, look 
no further. Each Mmerci Encore 
(it means “Thank You Again” 
in Erench) product uses only 
therapeutic grade essential oils and 
is carefully handcrafted and hand- 
blended to ensure that the highest 
quality is met. The brains behind 
the label is former beauty editor, 
Alii Sim, who loves her beauty 
rituals, and this is her way of 
sharing her journey with us. 

ELLE EOVES: 

(clockwise, from left to right) Mint 
Grema Hand & Body Cleanser, 
Glow Elixir, Afterglow Elixir and 
Euxe Gloss Body Serum. 


•4r 




'si'.. -V •.’-•i.' 


art direction VANESSA YEO 


photography MARK LEE 







ORIENTAL BEAUTY 

Short for Estetica Laboratories, 
Est.Lab is all about delivering 
effective products and results 
for Asian women. Inspired by 
Nobel Prize-winning research 
and backed by over three decaae 
of R&D, this is the solution 
for busy women to keep skin 
glowing and youthful. Estetica 
also offers treatments for skin - 
that needs a little more help. 


ELLE EOVES: 

(clockwise, from top) VitaEift 
A+ Skin Revive Essenee, 
OptimaEift A+ Multi-Repair 
Eye Essence, SunShield 
SPE50, VitaEift A+ Miracle 
Eift Serum, and VitaEift A+ 
OPG Antioxidant Cream. 


’ii-l A-" 

{.leain 



YOU'VE GOT NAIL 



Frustration over the limited 
choices for eco friendly nail 
colour options led Hands + 
Feet Studio owner, Caryn 
Lim, to develop her own 
line of nail polishes. Not 
only does Coat Colours 
offer gorgeous, long-lasting 
colours, they Pe good for your 
nails, too, as they contain no 
toluene, dibutyl phthalate, 
camphor, formaldehyde 
and resin. 


ELLE EOVES: 

(Top) Sheer Delight, Sugar 
& Spice and Pinkie Pie, 
(Middle) Bronze Age, 
Race-y Red and Twinkling 
Stars Top Goat, [Bottom) 
Before Midnight and 
Meteor Garden. 


Laminates GREENLAM 
ASIA PACIFIC PTE LTD 



ELLE 


INSIDER 




all hail 


Feel like royalty with Korean luxury brand The History of Whoo. 

By Michelle Bong 


t’s an open secret: The Singapore girl loves her 
skincare treats that plump, protect and more. In 
fact, holiday (read: shopping) trips are specially 
planned to stock up on supplies for the year 
{anyong haseyo, Myeong-dong!). And the reliance 
on travelling friends to help pick up overlooked 
must-haves is an unspoken sisterhood pact. 

That’s why we’re so excited that Korea’s 
number one Oriental skincare brand. The History 
of Whoo, is Singapore’s newest kid on the beauty 
block. Pause from reading this article, and 
you can almost hear the squeals of delight across 
the island. 

As its hardcore fans and beauty influencers 
will attest, this luxury brand will make you rethink 
your entire skincare beauty routine. 

Created for Asian skin and first launched in 
2003, it celebrates the secret beauty formulas 
of traditional Korean royal culture — made 
contemporary again with a little help from modern 
science. The brand’s ethos is simple: To reverse 


the signs of ageing while balancing the body’s 
falling yin energy (it determines our body’s levels 
of oestrogen and hormones) against your rising 
yang energy. 

Traditional-East-meets-modern-West 
describes the alchemy behind the four skincare 
lines and a star product: The award-winning 
Bichup Ja Saeng Essence, a boosting essence 
suitable for all skin types. This iconic must-have, 
which helps skin to repair and heal itself, has sold 
200 million bottles over four years. 

At the heart of the Bichup Ja Saeng Essence is 
not one but four special formulas. Gongjinbidan, 
a medley of nourishing Oriental herbs comprising 
deer antler, angelica root, cornelian cherries, 
acanthopanax root bark, asparagus root and 
wild thyme, is a core formula also found in all 
Whoo products. The ingredients work together to 
improve blood and chi circulation, and strengthen 
skin’s resilience to external aggressors such as 
pollution and the weather. 
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goodness all round 

Whatever your age or skin concern, there is a range for you. 

GONGJINHYANG CHEONGIDAN 


FOR 

Women in their 20s to 30s 

AIM 

Basic Care 

Gon^inbidan is combined with 
aloeswood to clear the body 3 
meridians and promote a greater 
balance between yin and yang 
energies. The seven-product range 
includes the Qi & Jin Essence to 
improve skin elasticity and In Tang 
Lotion for intensive hydration. 



JINYULHYANG 

FOR 

Women over 45 

AIM 

Anti-ageing Care 
To combat the loss of natural 
collagen, this range leverages 
the goodness of Gon^inbidan 
and the purest, concentrated extract 
of red ginseng to boost the body’s 
levels of yin. Regular use of the 
nine-product range prevents dryness 
and boosts collagen production to 
fight wrinkles and sagging skin. 


FOR 

Women in their 30s 

AIM 

Premium Care 

Powered by a formula with 26 
herbal ingredients (including wild 
ginseng root and golden yew) and 
inspired by Empress Dowager 
Cixi’s secret beauty regimen. By 
relieving negative energies through 
the balance of yin and yang, skin 
is moisturised and brightened. 



H WAN YU 


FOR 

Women in their 30s and up 

AIM 

Luxurious Care 

The brand’s most prestigious line. 
A formula featuring 70 ingredients 
(including 35-year-old wild 
ginseng and Siberian deer antlers), 
it regulates skin’s metabolism for a 
brighter, more radiant complexion. 

Together with Gongjinbidan, 
antioxidant effects are elevated to 
delay the skin’s ageing process. 


The other three formulas are 
Gyeongokbidan (a herbal formula 
that delays premature skin ageing, 
minimises the appearance of pores and 
boosts skin moisture), Cheongsimbidan 
(a skin-detoxing herbal formula 
handed down by the imperial noble 
family), and Cho Jahabidan, a 
biotechnology creation that mimics 
the healing and regenerative benefits 
of human placenta. 

These work together to give you 
a visibly clearer skin tone, softer and 
smoother skin texture and overall 
suppleness with regular use over just 
two weeks. 

Fittingly, each product range 
is immaculately dressed to evoke 
the luxury of a queen’s belongings 
through the use of warm tones like 
gold and amber, and the symbol of a 
lotus flower, long associated with the 
royal courts of yesterday. The brand 
logo, resembling the Korean character 
“ivhoo”, translates to “empress” 
in Mandarin. 

Call it a subtle ode to today’s 
women. Brand trainer, Jessica Song, 
explains, “Through dressing up 
and using beauty products, women 
not only want to look good, but also 
feel special. We match our brand 
concept to that, and our luxurious and 
elegant skincare and makeup lines 
use only the best ingredients to create 
the best products.” E L L E 

Available exclusively at Tangs Orchard. 


LITTLE EXTRAS 

Complement beautiful skin with a selection of makeup treats from the Gongjinhyang: 
Mi and Gongjinhyang: Seol range. 

Infused with the goodness of chrysanthemum extract and other nutrients, 
this range includes 10 lipstick shades, six lip gloss shades, whitening sunscreen and 
cushion foundations. 
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BUY IT NOW 




BLISS Fabulous Makeup 
Melt Gel-to-Oil Cleanser, 

$46. 

Efficiently removes makeup 
as the gel transforms into 
a lightweight oil. Doesn't 
strip skin of its natural 
moisture but leaves skin 
soft and balanced with a 
blend of seven essential 
oils that includes tamanu, 
olive, lavender and sage. 





SHISEIDO UV Protector Wet Force 
SPF50+/PA+++F $59. 

This unique formula lets you have more fun in 
the sun and water. It's not just water-resistant; 
contact with water boosts its SPF protection, 
to keep you well-protected from the sun's 
damaging rays. 



blue’s 

clues 

Keep skin clean and clear 
with these must-haves. 



ORBIS Clear Moisture-M 
Oil Cut, $26. 

A light lotion that 
hydrates and soothes 
while preventing the 
onset of breakouts 
during that time of the 
month, thanks to the use 
of gromwell root extract. 


t; 



BIOTHERM Aquasource 
Total Eye Revitalizer, $69. 

Instantly de-puffs and cools tired 
eyes with its lightweight gel-in-balm 
texture and cooling sensation. Also 
has a blurring complex to keep eyes 
looking bright and youthful. 



BOURJOIS La Laque in 
Onh Bluuue, $11.50. 

Offering intense colour 
and high shine, this bright 
shade is perfect for the 
season. Lasts longer if 
you add a top coat. 


JOHN FRIEDA 

Luxurious Volume 7 
Day Volume In-Shower 
Treatment, $21.90. 

Using volume-boosting 
polymers, it thickens 
fine locks for a fuller 
finish. For best results, 
use once a week and 


shampoo hair every 


other day. 




S~ 

LAROCHE-POSAY.^(;/arr("+;, $38.90. 
Absorbs excess sebum to keep skin fresh and 
clear. Great for blemish-prone skin. 
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FIVE FACTS 



best face 
forward 


^he newest beauty device every 
wOi^an needs to have, pronto. 
By Vanessa Chia 




1 CARBON DIOXIDE CAN 
BE GOOD FOR YOU. When 

mixed with water, it 
becomes carbonic 
acid, and in Japan, 
this carbonated water 
has been shown to 
possess similar health 
and beauty benefits 
as water from hot 
springs used in various 
beauty treatments. 


2 IT CAN KEEP SKIN 
LOOKING YOUTHFUL. 

According to further 
Japanese research, 
washing your face 
with carbonated 
water not only leaves 
skin feeling fresh, 
but can also help 
clear clogged pores, 
remove dead skin and 
boost skin's radiance. 


3 IT’S YOUR NEW MUST- 
HAVE BEAUTY DEVICE. 

The Plosion 
Carbonated Mist 
encapsulates the 
carbonic acid together 
with a serum, so that 
the active ingredients 
can be better 
absorbed into the skin 
for intense hydration 
and nourishment. 


4 YOU'LL SEE RESULTS 
INSTANTLY. Together 

with the use of the 
Plosion Face Essential 
Lotion that contains 
a blend of anti-ageing 
ingredients, it not 
only gives face an 
instant glow but 
has a lifting effect 
that resultsjp'a 
slimmer^e. 



$399. The Plosion Carbonated Mist Handy Set comes witj^a Carbo> 
two Plosion Face Essential Lotions and a CarJ^n Dioxi 


5 YOU C^USE IT 
ANYTIm/aNYWHERE. Th4^- 
har]^ device can be 
s^gpli into your tag 
/(^keep s.kiptyell- 
hf d rate^o^f a d ia nt. 
^se i^^^^akeup to 
pr^^kilfi; after lunch 
uch-up 
en after a 
6wer to refresh 
■fhe senses. 


ist Diffuser, 
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TRIED AND TESTED 



up your 
brow game 



ELLE readers craft the perfect face framers 
with these arch-accentuating tools. 


DIORSHOW BROW 
STYLER GEL IN 001 
TRANSPARENT, $38. 

I have bushy brows and this 
had enough tack to hold hairs 
in place and enhance shape 
without looking illustrated or 
clumpy. But since it is a clear 
gel, it wouldn't work to fill in 
rse spots. 

9/7 


548 


8KUWN 


5UUAK 


Though the wax in 
this kit was stickier 
than others I've used 
before, I found that the 
brow powder adhered 
better and stayed on 
longer. I liked that the 
finish was natural and it 
didn't fade throughout 
the day. But with all 
powders, this takes 
some practice 
for an even finis 
Sally Song, 

28, dentist 

3.5/5 


NARS BROW PERFECTOR 
IN CAUCASE, $35. 

The best thing about this: It offers a matte finish because 
the last thing I want is to leave home with waxy brows. 

It lasted for more than 12 hours, which is great! My only 
complaint? The texture of the lead is pretty hard, and 
it took some hairs off my already-sparse eyebrows. It didn't 
help much when I used it on moisturised skin either. 

Jamie Koh, 35, accounts manager 


BROWHAUS 
CLASSIC BROW 
LEAD IN SOFT 
BROW, $17.90. 

This eyebrow 
pencil has great 
staying power - 
it lasted through 
a full shift at 
work, dinner 
at a coffee 
shop, and even 
an exercise 
session. I love 
its longevity 
and it was easy 
to remove as 
well. The only 
downside was 
that its crayon- 
like texture was 
a little too waxy 
for my liking. 
Chloe Low, 28, 
physiotherapist 

4/5 


SHU UEMURA BROWiSWORD EYEBROW PENCIL 
IN SEAL BROWN, $53. 

I didn't need to worry about drawing outside of my 
brow line as the flat-broad tip of the pencil mimics 
the tip of a brush, making it easy to control. It gives 
a natural but light-coloured finish, so I had to touch 
up halfway through the day. On the upside, you can 
control how dark you would like your brows to look 
by layering more for a bolder look. 

Sarah Lim, 30, freelance teacher 


2.5/5 


3.5/5 
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TEXT MICHELLE BONG 


ALL YOU NEED TO CELEBRATE LIEE, LOVE AND EVERYTHING ELSE THAT MATTERS 




Double-faced wool coat, 

by BOSS WOMENSWEAR. 

(Erom left) Juste un Clou 
rings and bracelets, and 
Love rings and bracelets, 

all by CARTIER. 


Meet 10 accomplished 
women who are 

■ 

shining beacons of fj 

inspiration for us . ; , 

What is Singapore’s f .. 

Style sensibility? ^ 

Discover Team ELLE’s 

favourite local fare, and 

drink to the Singapore 

Sling’s looth birthday, ^ t 

Plus Add gold accents U 
f ' 

to your living space, t ih 


POWER 

PACKED 



OLYMPUS 

0M-DE-M5 
Mark ll Limited 
Edition camera, 
$2,248. 



INTERVIEW 


the power players 

ELLE and BOSS Womenswear present 10 local women, each one of them 
an accomplished multi-hyphenate who has a hand in shaping the way you live. 

By Michelle Bong & Tan Wei Lin 


artdirection DANNII CHOO & KAREN CHNG 


fashion direction DAPHNE CHEN-CORDEIRO 


W omen have come a 
long way since the 
1950s, when the 
tools to fulfilment 
were an ironing board and a 
baking pan. These days, 
women get to (and want to) 
do a lot more — they vote, 
they travel the world, they 
make their opinions heard 
— as global citizens. 

The trade-off is they often 
have to contend with more 
expectations, with the multiple 
roles in life they might play as 
a wife, mother, daughter, while 
often being expected to devote 
more time to their families than 
men are. A woman in modern 
society is expected to go to 
university, get married, start 
a family, have a career, have 
exciting social pursuits — the 
list goes on. 

Happily, they are rising to 
the challenge. Women today not 
only have careers; many of them 


climb as far up the corporate 
ladder as men, or possibly 
even higher. And some go 
above and beyond expectations, 
effortlessly juggling multiple 
responsibilities while making an 
impact on lives everywhere. 

Zoe. Beatrice. Juliana. 
Sandra. Ker-Shing. Min. 
Rosalyn. Glenda. Melissa. Velda. 


These lo women have 
made their presence felt in 
industries that run the gamut 
from music to fitness, science 
to broadcasting, acting to 
architecture. Each of them is 
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a go-getter, and in some cases, 
a wife and mother. Some of 
them are obvious choices 
as already-established icons 
of power or success, while 
others are on their way to 
achieving greatness. 

No matter their age or 
profession, they possess that 
verve to embrace ambition. 


influence, resilience, grace — or, 
in some cases, all of the above. 
In a nutshell, these powerful 
personalities make us want to 
do life better, and are worthy 
inspirations for the rest of us. 


Women today not only have careers; many of 
them climb as far up the corporate ladder as 
men, or possibly even higher. Some go above 
and beyond expectations, effortlessly juggling 
multiple responsibilities while making an 
impact on lives everywhere. 


PHOTOGRAPHY WEE KHIM STYLING JEREMY TAN PHOTOGRAPHY ASSISTANGE ELTON CHONG STYLING ASSISTANGE 
SHEAU JIUN & TIFFANY TAN HAIR DAVID GAN/PASSION HAIR SALON MAKEUP CINDY GOH USING SULWHASOO 


I f/E 

She’s a mother of three, a daughter, an actress, 
a women’s rights activist and a wife. Yes, it seems 
Zoe Tay does it all. Nearly three decades since 
she walked away with the 1988 Star Search winner’s 
trophy, the 47-year-old is still regarded as the Queen 
of Caldecott Hill, Singapore’s enduring '‘Ah Jie”. 

While some of her peers have either left 
the industry or are fading into obscurity, Tay is 
on her second wind and remains as contemporary 
as ever. She’s currently filming the blockbuster 
drama The Dream Makers 2, the sequel to 
one of the most-watched TV series of 2013. 

She reprises her role as TV station executive 
Zhou Wei Yun — only this time she runs a 
drama unit and faces conflict with a colleague, 

Guan Xie En (played by Huang Biren, 
in her first collaboration with Tay). The - 

series, which will also star Rui En, Jeanette 
Aw, Qi Yuwu, Li Nanxing and Julie Tan, 
will debut on 3 December on Channel 8. 

It is her only TV project in 2015, in line 
with how she will be involved in only 
one or two productions per year, and will 
devote more time to her family and personal 
pursuits. One of these will be charity work; 
following her collaboration with Association 
of Women for Action and Research (Aware) 
to raise awareness about its Sexual Assault 
Care Centre (SACC), she was in eastern 
Cambodia’s Kampong Cham province 
to visit Somaly House, a home for girls 
who have been sexually abused or have 
suffered at the hands of human traffickers. 

This was arranged as part of her trip to Cambodia 
to promote her drama You Can Be An Angel Too, in 
which she played a nurse. Visiting Somaly House, 
she says, was emotionally charged. She says, “I was 
there meeting young girls who had been rescued, and 
hearing about others who didn’t manage to escape. I 
can’t imagine how people can treat children this way. 

“I promised the girls I will be back to see them, 
and when I do, I also want to see what more can 
be done for them, and how to raise awareness 
about them. I haven’t come up with a plan yet, but 
hopefully, we can help them. I also want to get more 
involved and do more with the social groups here.” 





ft 



:fc. 










Military wool jacket 
and matching wool 
trousers, both by BOSS 
WOMENSWEAR. 
Jewellery, by CARTIER. 






Tay is also kept busy these days navigating 
the social media landscape. Sharing about 
her day has also become second nature, after she 
jumped on the Instagram bandwagon (@zoetayio) a 
scant six months ago. She laughs, “Fans told me they 
want to ‘follow’ me, but can’t. At first, I had 
a shock — why do they want to follow me, and 
where? Then I realised they meant on Instagram!” 

So far, she’s shared insights into her hectic days, 
giving us a glimpse of things that touch her heart 
— like the gift of a special drawing from one of 
her sons, as well as events such as the StyleXSGso 
Awards, where she was honoured for her 
contributions to the local entertainment scene. 

As an artiste who has evolved almost alongside 
this country, Tay looks back at her achievements 
not with pride, but wonder. She explains, “I still 
can’t believe I’ve achieved all that I have, the 
honour and recognition. I was brought up 
in a very conservative family, and I was not 
a brave girl. In school, going on stage was 
an incredible thing to do, though I was freaking 
out. And entering the industry gave me 
a platform and a chance to express myself. 




Positivity and perseverance 
are powerful. With both, anything 
can happen.” 


“When people ask me for advice, I tell them: 
Don’t be afraid to dream. In fact, dream 
bigger. I was not a dreamer, but I made it. 

And if I can make it, many others can make 
it, too — and do even better than I did. 

Those who have ambition need to follow 
their heart and try their best.” 

Some already hail her as the future Queen 
of Mediapolis (where MediaCorp will be 
relocated to next year). No question, her star 
still shines bright. Just ask her 36,500 (and 
counting) Instagram followers. 

What, to her, is power? Tay mulls it over 
before saying, “Positivity and perseverance are 
powerful. With both, anything can happen.” 


Wool dress with 
sequins, by BOSS 
WOMENSWEAR. 
Jewellery, all by 
VAN CLEEF & ARPELS. 
Heels, stylist’s own. 
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Viscose-blend vest and 
matehing trousers, 
both by BOSS 
WOMENSWEAR. 
Jewellery, Lee’s own. 


Radio presenter and TV host Rosalyn Lee, 36, is famous 
for many things, though lately her 24-year-old boyfriend 
Justin Vanderstraaten has quickly overtaken everything 
on that list. But what we like most about the Lush 
99.5FM DJ is how direct, honest and immensely 
quotable she is. That’s why she has a place in this story — 
for fearlessly being who she truly is, take it or leave it. 

It’s no surprise that her relationship has raised 
eyebrows; what’s unexpected is that it has also 
inspired others to pursue their heart’s desires. 

“We have, without trying, become a symbol for 
atypical relationships where [a large] age gap is 
frowned upon by societal norms. Uhm, glad to 
be of service!” she says, staying positive. 

“I feel powerful whenever I don’t 
succumb to peer pressure, and go 
against the flow. We only have one 
shot at life. Carpe the f****** diem and 
live life to the fullest of our abilities,” 
says Lee. This year, she has crossed 
over to acting, which she has previously 
expressed zero interest in. But while she 
reluctantly auditioned for the Channel 5 
drama. Premonition (premiering 27 July), 
at the insistence of the director, she 
successfully bagged the lead role of Belinda — a 
rookie cop who struggles after being implicated 
in her policeman father’s corruption. 

feel powerful whenever 
I don’t succumb to peer pressure, 
and go against the flow.” 



“She \_Belinda] and I are so similar 
in that both our fathers chose to leave 
US... It was a pretty intense month of 
shooting — a cathartic experience,” says 
Lee. She reminds us that one role in a 
TV drama doesn’t make her an actress, 
although she’s now keen to have another 
go, hopefully in a second season of the 
series. So, what really is her dream job 
then? “If I get to host a TV show about 
rock bands or music, that’d be it.” 



ELLE 


INTERVIEW 



Acetate sleeveless dress 
with belt, by BOSS 
WOMENSWEAR. 
Jewellery, Ong’s own. 







Harvard graduate, award-winning architect, author, business owner, 
wife, mother — we have barely enough fingers on one hand to count 
Ong Ker-Shing’s many accomplishments with. While most of the 
40-year-old’s time is spent in her “day job” at Lekker Architects (that 
she co-founded with her husband Joshua Comaroff), Ong also has a 
Stake in the design shop Strangelets, authored an architecture book 
and Started the food business. Two Rabbits Smoky Chilli with her 
brother, a small set-up distributing their family-recipe hot sauce. 

Talk about diversity. On top of all these, Ong is the mother of 
two kids, aged five and six. Daily life is challenging, to say the least. 
“I used to think that being strong meant building a kick-ass career 
despite having kids, keeping that personal side hidden from my 

professional life. Now, I make an effort not to cover up that 
very important part of my life,” she says. 


^^What makes me feel powerful 
is when I’ve had a tough day 
at work, and when I go home 
and see my kids, I can make them 
feel like they are the only people 
in the world that matter.” 

“Many women are forced to choose 
between career and family. I was raised 
I expecting to have both. Also, I never felt 
that as an architect, I couldn’t open a shop 
or sweat over a wok to make chilli to sell. 

By all means, do what interests you. No one 
ever said people should do only one thing!” 

Ong’s next goal is unexpectedly simple — to get 
on top of things enough to start exercising 

regularly. She draws strength from 
her family: “What makes 
me feel powerful is 
when I’ve had a tough 
day at work, and 
when I go home 
and see my kids, 

I can make them 
feel like they are 
the only people 
in the world 
that matter.” 
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Not content to be a sought-after corporate 
lawyer fighting mergers and acquisitions 
cases, Min Tan will also decide what you’ll 
be watching at the cinemas. The managing 
partner at Colin Ng & Partners is one of 
the executive producers of local film company, 
Xietgeist Entertainment Group. 

Its first project, the biopic The Man 
Who Knew Infinity, stars Jeremy 
Irons and Dev Patel as Indian 
mathematician Srinivasa Ramanujan. 

It opens in Singapore later this year. 

A second project, spy thriller Damascus 
Cover — starring Jonathan Rhys Meyers, 

John Hurt and Olivia Thirlby — is in post- 
production. A third project, Shambhala, 
starts filming this month and also 
stars Rhys Meyers, and Allan Wu. 



Having the ability 
to make a difference to 
someone’s life makes 
me feel powerful.” 


A society-event fixture 
known for her high-end wardrobe. 

Tan has also found time to design 
her own capsule collection with 
scarf label Mad About Hue. With 
only 24 hours in a day, how 
does she do it all? 

She laughs, “If there’s anything 
I have learnt in the past year, it is that 
if you have a passion for something, 
you will always be able to make time for it. 
Don’t put your heart’s desires on the 
back burner! It’s better to say T can’t believe 
I did that’ than T wish I had done that’. 

“For me, strength is defined by the 
freedom of a woman to choose what 
she wants to do, to decide her own destiny 
and what makes her happy. And having 
the ability to make a difference to 
someone’s life makes me feel powerful.” 






Cotton blouse, lamb 
leather skirt & suede 
heels, all by BOSS 
WOMENSWEAR. 
Neeklaee, stylist’s own. 
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Her name might not yet be familiar but trust us, 
here’s the girl who’s set to make it big in the local 
music scene. Singer Melissa Tham, 29, is hardly 
the newbie, being already quite a fixture in the 
jazz circuit. She’s racked up solid experience as 
a performing artiste, having spent the past nine 
years gigging with the likes of Jeremy Monteiro 
and the Christy Smith Quartet. 


feel powerful knowing what 
I want and actually going for it, 
instead of dreaming about it.” 




Looking at her Size o frame, one would never 
guess that it contained a voice that big. Similarly 
unexpected, for an Asian singer, are her vocal 
stylings that are reminiscent of jazz greats like 
Anita O’Day and Peggy Lee. It’s a voice that 
deserves a bigger platform, which has been a 
long time coming. 

This year, Tham’s shining moment 
' has finally arrived, nicely in time to mark 
I her soon-to-be decade in the biz. She was 
; I recently named Sing Jazz Emerging 

Jazz Vocalist of the Year 2015, an accolade 
followed shortly by another major 
career milestone — the release of her 
! solo debut album. Falling in Love Again. 

1 All these, and now making it into 
\ ELLE’s list of women to watch. We think 

1j 

^ it’s an indicator of bigger things 
r to come, along with more exposure 
f and recognition. Fame, however, has 
i i| never been a priority for her. “I didn’t get 
^ \ into singing to be a superstar. The 
attention is great, but only because 
it feels great to have touched someone 
with my music and voice,” she shares. 
Tham aims to emote her songs 
better, write more originals and continue 
to enjoy the music she performs. “I feel 
powerful knowing what I want and 
actually going for it, instead of dreaming 


about it,” she says of her ambition. 


Printed viscose- 
blend dress, by BOSS 
WOMENSWEAR. 
Jewellery, Tham’s own. 
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Printed polyester 
jaeket & matehing 
trousers, both by BOSS 
WOMENSWEAR. 
Heels, Chan’s own. 
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At 32, Juliana Chan has arguably one 
of the most unconventional CVs in town. 

The scientist and Nanyang Technological 
University professor spends her work 
days “repackaging existing medicines 
SO they are more tolerable to the body 
(causing fewer side effects) and more 
efficient (available in a lower dose 
that achieves the same outcome).” 

The Massachusetts Institute of 
Technology and Cambridge alum is also 
editor-in-chief of Asian Scientist magazine, 
which she founded in 2011 “to highlight 
research and development carried out 
in Asia to the world.” She also finds the 
time to attend World Economic Forum 
(WEE) forums, where she gets to mingle 
with some of the best minds in the world. 

This privilege comes with her being 
appointed a WEE Young Global Leader (YGL) 
this year. YGLs are selected based on their 
achievements and contribution to society, 
and for their commitment to shaping the 
future of the world. Chan joins an exclusive 
“club” that includes actor and environmentalist 
Leonardo DiCaprio, tennis champion 
Li Na and CNN anchor Anderson Cooper. 


‘‘I feel powerful being a mother, 
and I feel powerful working 
in the science field.” 


The mother of a toddler daughter 
is proud of how far she’s come. 

She smiles, “To me, an accomplished, 
powerful woman is someone who 
makes her own life choices, and lives 
the way she wants to live. I feel 
powerful being a mother, and I feel 
powerful working in the science field. 

“I’ve already achieved all my 
lifetime goals and anything more is 
icing on the cake. Now, I just hope that 
my family stays healthy and happy.” 
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It’s hard to believe Sandra Riley Tang 
is all of 24 years old. She’s better 
known as one-quarter of local 
indie-folk troupe, The Sam Willows, 
which has played at international 
music festivals such as South by 
Southwest (SXSW) Music Festival in 
Texas, and is the first Singaporean act 
to showcase at MUSEXPO in Los Angeles. 

Back home, the band — signed to Sony 
Music Entertainment — was most recently 
seen performing at the opening and 
closing ceremonies of the 28th South East 
Asian (SEA) Games in June. They will also 
perform on 18 September at the 2015 Formula 1 
Singapore Airlines Singapore Grand Prix, 
and their album will drop later this year. 

‘‘I feel powerful when 
I am aware of my body, my 
mind, my 80ul...and when 
I can help someone else.” 

Outside of her musical pursuits, Tang is 
also a businesswoman (co-founder of The Yoga 
Co, Singapore’s first home-concept yoga studio), 
founder and creative director of online art 
collective RileyArt, featuring specially curated 
handmade accessories, art and calligraphy, and 
web tutorials known as “The DIY Project”. 

No doubt, Tang is having the time of her life — 
which is anchored by the desire to pay it forward. 
“Music has been such a big part of my life, helping 
me through good and bad times, so I feel really 
honoured to touch others with my music,” says 
the bundle of endless energy, adding that yoga has 
also been a wonderful way to be “a woman who’s 
self-assured enough that she may encourage and 
help others keep fit and healthy. I feel powerful 
when I am aware of my body, my mind, my soul... 
and when I can help someone else.” 



Wool turtle-necked 
tunic (worn as 
dress) and boots, 
both by BOSS 
WOMENSWEAR. 
Jewellery, Tang’s own. 
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A go-to person when it comes to helming national- 
scale events, Beatrice Chia- Richmond, 41, has come 
a long way since her R(A) directorial debut. Shopping 
and F^^king, won her the Best Director title in the 

2003 Life! Theatre Awards. She went on to direct 
over 40 productions in 10 years, before 
raising her game — and going even bigger. 

The statuesque director/producer 
t is the first female creative director of 

a National Day Parade, and most recently, 
K the creative director for the 28th SEA Games 

V Widely regarded as a spectacular visual 

K feast, it was seen by some 998,000 viewers 

K via “live” high-definition TV broadcast on 

W MediaCorp channels. 

1 “[/t is] my proudest achievement for 2015,” 

F she says, adding that almost two years of her 

M life were poured into the mega-project. “It 

^ has been my most challenging directorial 

work by far, the most mentally and 
psychologically exhausting, yet the 
most rewarding experience,” she smiles. 


Being able to wake up 
every day and do what I love 
niake8 me feel powerful...” 


Keeping this married mum of an 
eight-year-old busy is also her role 
as creative director of concert promotion 
company Running into the Sun, 
which produced SMTOWN Live 
World Tour III, one of the biggest 
. concerts ever to be held in Singapore 
b with an audience of 26,000. 

t she’s not complaining. 

“Being able to wake up 
■ M A. every day and do what 
M ^ makes me feel 

m powerful, especially 

it’s with 
good friends,” 
she 


Belted wool eoat, 

by BOSS 

WOMENSWEAR. 

Jewellery, Ghia- 
Riehmond’s own. 
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At just 15, Glenda Chong knew she wanted to be a broadcast 
journalist. She has come a long way since, not only fulfilling 
her aspirations but also doing it with distinction, at the 
same time becoming MediaCorp Channel NewsAsia’s 
longest-serving English news presenter (she joined the 
company in 1997). 

“No two days are the same, so the novelty of the 
newsroom doesn’t wear off,” Chong, who’s in her 40s, 
says. “The best decision I’ve made was to push for 
an overseas posting, to be a China correspondent. 

It widened my world view and allowed me to be a 
better journalist and person. 

Having a positive outlook 
in life makes me feel powerful. 

Among the many news events she has covered, 
the 2008 Sichuan earthquake in China left 
an indelible impression. “It made me acutely 
aware that life is short, so live and love 
like there’s no tomorrow,” she reveals. 

Yet, she believes in optimism. 

“Having a positive outlook 
in life makes me feel 
powerful,” she says. 

This year, the 
executive editor and 
presenter was entrusted 
with the announcement 
of the death of Mr 
Lee Kuan Yew, the 
“live” broadcast of the 
wake and the funeral 
procession. “It’s a badge 
I wear proudly in my 
journalistic career,” 
she says. 

Away from work, 

Chong, who got hitched 
last year, is enjoying domestic 
bliss. “I love to bake so I want 
to improve on my baking skills, 
she says. We won’t be surprised if 
she’s equally adept in the kitchen 
as she is in the newsroom. 


Wool-and-polyamide- 
blcnd coat and 
leather belt, both 
by BOSS WOMENSWEAR. 
Jewellery, Chong’s own. 
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In a new world where one’s fashion clout is 
measured by online presence and the size other 
Instagram following, Velda Tan is a forerunner. 
Pretty much everyone knows by now that 
she is one of the three women (including her 
sister, Viola, and good friend Rachel Lim) 
behind fashion e-tailer Love, Bonito — one of 
Singapore’s most successful fashion businesses. 

Tan has since gone on to further prove her 
savvy with other ventures — Pince & Pints, the 
lobster roll restaurant she started with her husband 
Frederick Yap — and Collate The Label, a spanking- 
new mid-market fashion brand that debuted barely 
months ago at Singapore Fashion Week — both of 
which have been very well-received. 

Waking up every day with 
a sense of purpose, and 
being able to do what I love, 
makes me feel powerful.” 


At 27, Tan has achieved what most 
people twice her age had probably only 
dreamt of. What does she make of her success? 

“I’ve the inclination for the path less travelled 
— I left university halfway to grow my first 
business. Fortune favours the brave; it 
takes courage to leave what is comfortable 
behind and pursue a life-changing purpose 
that lies beyond the borders,” she says. 

Come 2016, she hopes to present Collate 
overseas. “And yes, my husband and I do want 
to start a family before we turn 30,” she adds. 

To enterprising women out there, she’d like 
to say: “Just do it! I’ve heard so many women 
musing over what they could and should have done, 
and how their best years are behind them. That is 
far from the truth; I believe in making the best 
use of what we’ve been given now. Waking up 
every day with a sense of purpose, and being 
able to do what I love, makes me feel powerful.” E L L E 


Polyester-blend 
peplum dress, 

by BOSS 

WOMENSWEAR. 

Shoes, Tan’s own. 
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the search for 

identity 

In a city-state that often imports its tastes in 
fashion, what is the Singapore style? 

By Michelle Bong & Monisha Kishin 


ike its people, a city is 
imbued with a certain 
identity; the cobbled 

streets of Paris are 

the stage on which its chic, 
impeccably dressed inhabitants 
sashay, in the same way London 
is synonymous with timeless 
fashion (hello, trenchcoat!) 
juxtaposed against a heritage- 
rich backdrop. Likewise, Tokyo’s 
cacophony of almost-distracting 
lights and sounds complements 
a fashion style best described as 
quirky, off-kilter cool. 


It’s been said that whether 
a city is stylish (or not) is 
dependent not just on the 
fashion events it holds — but 
the people who inhabit it. 

Like one entity, a city and its 
people create a unique style 
mood board. 

So what of Singapore’s? 

The reactions vary; for some, 
Singapore style conjures images 
of the sarong kebaya made 
globally famous by Singapore 
Airlines’ stewardesses. Others 
think of red- white tones or 


orchids. Yet others insist 
our multicultural heritage 
negates the creation of a truly 
Singaporean style identity. 

And the majority has absolutely 
no clue. 

STYLE SPIRIT 

Singapore’s designers and 
stylists have a different view: 
Living so close to the equator 
and a lack of seasonal weather 
are the reasons why most 
Singaporeans favour practicality 
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and wearability 
over trends. This 
explains why our 
unofficial uniform 
of all-things-comfy 
is so at odds with 
our structural 
landscape, jam- 
packed with 
post-colonial 
architecture, 
modern glass- 
meets-steel 
facades and 
the like. 

“We are a 
nation of urban 
practical dressers, 
playing with clever layering and 
breezy fabrics,” says designer 
Mae Pang. “Singaporeans can 
be a stylish bunch if you scratch 
beneath the surface of our 
national ‘uniform’ of tees!” 

And designer Sabrina Goh 
from local label Elohim sums 
it up: “Singapore style is what 
the majority of Singaporeans 
want to wear — [apparel thafs] 
straightforward, minimal, 
relaxed at times but sometimes 
over-relaxed. However, there’s 
a group of people who do still 
dress up to showcase their 
own identity, and this small 
group have been growing over 
the years.” 

MAKING THE EFFORT 

The growth, it seems, is slow. 
Our unforgiving weather has 
labelled Singaporeans as plain 
lazy when it comes to dressing 
up, and lacking in fashion sense. 
The latter observation was made 
by French fashion designer 


if a definitive 
Singapore Style is 
to evolve, it should 
do so naturally 
over time . . ./to 
become7 far 
more authentic and 
sustainable than one 
that is the result of 
a fast-track design 
initiative. ” 


— Chelsea Scott-Blackhall 


Roland Mouret, who 
was here in 2012 for 
the Audi Fashion 
Festival. He told 
Yahoo! Singapore, 

“I see quite a lot of 
fashion disasters 
in this hotel, 
especially on men — 
the wrong shorts with 
the flip-flops.” 

Lionnel Lim, a 
former stylist integral 
to Singapore’s 
fashion landscape 
since the ’80s, 
agrees. “There are 
individuals who 
stand out occasionally, but 
as a whole, we are still quite 
backward, style-wise.” He also 
argues there’s no excuse not to 
make an effort. 



“It’s not so much the 
weather, but the attitude. Stores 
here sell furs, cashmeres and 
leather coats by the dozens. 

And our air-conditioning inside 
buildings is well-known to be 
very cold. 

“When there is a gala with 
a theme, you see women (and 


FASHION IN SINGAPORE: AN EVOLUTION 


'30s 

Department store Tangs opens on 
River Valley Road. 

'70s 

Club 21 opens at Tanglin Shopping Centre. 
Metro stocks posh European brands such as 
Cartier, Givenchy and Tves Saint Laurent. 

'90s 

Takashimaya, Isetan and 
Paragon open. MetroS 
popularity wanes. Tangs 

launches Tangs Studio. Charles & Keith 
opens its first of 170 global outlets. 

,...2010 

Local labels Alldressedup, 
In Good Company, Raoul, Djozchen, 
Elohim and Ong Shunmugam gain a 
stronger fashion foothold. 




'50s 

Department store Metro opens 
on High Street. 

'80s 

Local designers such as Celia Loe, Esther 
Toy, Arthur Ten, Thomas Wee and Hayden 
JVg open their boutiques. Giordano, Second 
Chance and Bossini are household names. 

2000 s 

Brands like Kenzo, Moschino, Boycott, 

Ozoc, Diesel, Armani Exchange and 
Guess open boutiques, as do Uniqlo 
and H&M. Local labels like Nicholas, 
Baylene and Raoul find their wings. 

Eashion events such as the Audi Eashion 
Eestival and the Singapore Eashion 
Eestival put us on the global fashion map. 
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great moments in 

Singapore 

style 



The Singapore 
Airlines sarong 
uni form, 
cfestgried by 
Pierre Balmain, 
is created. 



^‘Singapore style 
is what the majority 
of Singaporeans 
want to wear — 
/apparel that’s7 
straighforward, 
minimal, relaxed at 
times, but sometimes 
over-relaxed. ” 

— Sabrina Goh 



men) all dressed up. Likewise, 
when there is a fashion event, 
fashionistas and tai-tais will don 
their peacock best. How do you 
explain this phenomenon? It 
boils down to ‘Will you bother to 
do it on a daily basis’? Until we 
all decide to [make an effort], we 
will forever be ‘wanting’, instead 
of ‘being’ in style.” 

IT TAKES A VI LLAGE 

Can local style be shaped? The 
reactions are mixed. In Good 
Company designer Sven Tan says 
there’s no need to “set out to 
create a Singapore style... We will 
just continue making pieces that 
many women see as effortless to 
wear.” But designers like Pang 
and Chelsea Scott- Blackball of 
Dzojchen believe designers and 
consumers can work together. 

Pang feels designers 
should inspire consumers to 
“experiment and try a new 
silhouette, cut or colour.. .and 
play with their style” — while 
Scott-Blackhall says, “I do feel 
local designers can contribute 
to the evolution of ‘Singapore 


Hemrspberes. 
the first young 
designer platform 
Store set up by 
Dick Lee, opens. 


rarly 

’ 80 s 



M)phosis" pieces, 
celebrating luxe 
minimalism, are 
embraced. 



style’. If we can define a stylistic 
value which creates a sense of 
wardrobe patriotism, that can’t 
be a bad thing!” 

Meanwhile, Lim says 
it takes more than that. “I 
personally think it’s a multi- 
prong effort. Designers and 
stylists — including hairstylists 
and makeup artists — should 
lead the charge, and consumers 
must also play their part in 
giving them a chance. The 
National Museum, or any local 
museum, should also play a part 
in preserving as much of a local 
fashion identity as possible. 

“We can aspire to start 
something akin to, say, the 
Costume Institute of the 
Metropolitan Museum of 
Art.. .and start to acquire past 
works, sketches, photos or 
videos of local designers, past 
and present.” 

B E YO N D TODAY 

Undeniably, the development 
of a strong Singapore style 
will take time. Despite being a 
cosmopolitan city with a world- 
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Hayden Ng 
designs SteJanie 
Sun's head- 
turning orchid 
bustier gown for 
the National 
Day Parade. 



Raoul raises 
the bar with 
impeccably cut 
separates and 
luxe fabrics. 


20<»:t 


2010 


/ After 17 years. 

; Tan Voonq makes 
his fashion 
comeback with 
the Dazzling 
Rhapsody 
fashion strow at 
the Singapore 
Fashion Festival. 





HansePs 
whimsical 
Heartland 
collection strikes 
a chord. 


20i;t 



Ong Shunmugam 
celebrates a 
new approach to 
Orientalism. 



LAYING THE FOUNDATION 


class infrastructure, Singapore 
is too young to have a rich style 
heritage to draw from. Till 
then, says Pang, “Singaporeans 
should be encouraged to 
express and develop their 
individual styles and perhaps 
in generations to come, our 
signature hybrid city style will 
naturally come through.” 

Gob agrees, and points out 
that Singapore style should 
not be limited to a look, but 
the trend of wearing local 
designs. She explains, “I 
hope that in the near 
future, Singapore 
style is... about 
people choosing 
to wear creations 
by Singapore 
designers. Only 
then it can be a 
culture, and that 
is true Singapore 
style.” 

Tan believes 
there’s little 
need to define a 
“Singapore style” 
just yet. “We are 
too young and 


too diverse as a cosmopolitan 
city to pinpoint just one, but 
then I also think that is the 
true essence of a cosmopolitan 
city style. No one can or 
should define it — a city 
grows into it in myriad ways. 
There’s no need [for] tangible, 
literal binaries, it will take care 
of itself.” 

Scott-Blackhall agrees, 

“It will undoubtedly gain 
one over time — predictably 
one reflecting the image of 
Singapore... An exemplar of 
cosmopolitan, contemporary 
Asia and the dualities therein. 

I believe that if a definitive 
Singapore Style is to evolve, 
it should do so naturally 
over time... [to be] far more 
authentic and sustainable 
than one that is the result of a 
fast-track design initiative. 

“For now, it’s surely for 
Singapore men and women 
to carry themselves with a 
self-confident sense of 
style that looks good 
whether in London, 

Los Angeles, Milan 
or Singapore.” ELLE 
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Does the lack of a strong Singapore style 
affect how each year's Miss Singapore/ 
Universe national costume fare? Former 
Miss Singapore 2011 Valerie Lim and 
designer Hayden Ng weigh in. 



‘‘Singapore’s culture is so diverse, we 
have so many cultural elements to be inspired 
by! The problem is designers trying to do too 
many things in one costume. But it’s not time 
to get rid of anything related to orchids, the 
Merlion or Peranakan themes... They just 
need to be sexed up. Look at Miss Universe 
Singapore 2015 Rathi Menon and her 
Golden Jubilee costume. Who would have 
thought stars could look so sexy?” 

— Valerie Lim 



“Can a stronger Singapore look contribute 
to a national costume that better captures the 
Singapore spirit and culture, without being 
cheesy? Tes. It can be one that combines the 
many components of Singapore’s djjerent 
racial identities together. My vision of 
Singapore style is infusing global 
fashion trends with local influences. ” 

— Hayden JVg 








ELLE 


GOURMET 



"Stalls that specialise in kueh 
tutu are hard to come by these 
days. Tan's Tutu at dementi Central 
is famed for offering the real deal, 
with juicy brown coconut encased 
in a moist flour shell - none of the 
lurid orange stuff that most places 
use!" — Tan Wei Lin, senior writer 



“Nasi lemak has always 
been, and will always be, 
my comfort food - never 
once have I grown bored 
with it." — Karen Chng, 
senior designer 


"Nobody makes kaya 
toast like Four Seasons 
Cafe (ff0T02 Fortune 
Centre, Middle Road). 

I like their baguette 
version - the bread 
is extra crispy and 
yummy. The service is 
grumpy, but it all adds 
to the charm." — Lindy 
Toy, senior designer 


flavours of home 





Inspired by Royston Tan's short film, Old Friends, 
Team ELLE shares our favourite local fare. 


"One of my favourite ways to 
spend a Saturday morning: 
People-watching over a plate of 
Jian Bo chwee kueh (rice cake 
with fried preserved turnip) at 
Tiong Bahru Market." — Michelle 
Bong features & Ifestyle editor 


'Juicy prawns, rich, sweet 
stock, fried shallots and al 
dente noodles all in one 
bowl. Fleaven." — Dannii 
Choo, art director 


"Crispy prata 
from Upper 
Thomson's 
The Roti Prata 
Flouse, with a 
cup of teh halia, 
makes for a 
perfect supper. 
Or breakfast, 
lunch and 
dinner" — Gwen 
Lee, digital writer 


"Mum used to buy chicken 
rice almost every Sunday for 
lunch when I was growing 
up. Today, it's one of my top 
comfort foods. I always get 
my fix from good ol' Boon 
Tong Kee." — Vanessa Chia, 
beauty & health director 
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'The porridge here (Chai 
Chee Porridge, #01-64, BIk 
85 Bedok North Street 4) 
looks like what your grandma 
would spend hours cooking 
on a rainy day. Thick, gooey 
and smooth, it has loads of 
ingredients, topped with a 
runny egg yolk." — Gracia 
Phang, fashion stylist 






“Bakchor meemth 
extra black vinegar 
and chilli, preferably 
from Tai Hwa Noodle 
House in Crawford 
Lane, is my constant 
craving when I'm away 
in Europe - especially 
for Fashion Week!" 
— Sharon Lim, 
editor-in-chief 


"You either love or hate durian. I'm the former, 
and the durian puffs from Goodwood Park Hotel 
come closest to having the real fruit when you 
don't want to get your fingers dirty." — Daphne 
Chen-Cordeiro, fashion editor 


"Sungei 
Road Laksa 
at 27 Jalan 
Berseh is still 
cooked over a 
charcoal fire - 
enough said." 
— Stacey Anne 
Rodrigues, 
deputy editor 


"Kok Kee Wanton Mee (now 
at Hoa Nam Building) remains 
the best post-party sober-up 
snack. The charsieWs dry, 
the n/aotoosunmemorable 
and the noodles soggy. But 
damn, the sauce is addictive!" 
— Audrey Phoon, digital editor 


"When it comes 
to carrot cake, it 
doesn't matter if 
it's black or white." 
— Vanessa Teo, designer 


"Ah Hock's fried Hokkien 
noodles from Chomp 
Chomp Food Centre is 
my ultimate comfort 
food! The noodles are 
flavourful without being 
too watery or garlicky, 
and I haven't been able 
to find one that tastes 
similar." — Lieu Wei JVing 
senior beauty writer 


save our food 

Like our city’s heritage buildings, we need to 
actively preserve our hawker legacy as we march 
towards the future, says Michelle Bong. 

When it comes to true comfort food, we invariably 
seek what's closest to our hearts: Dishes, snacks 
and drinks that we grew up with, each one usually 
synonymous with a treasured memory. Nostalgia's 
flavours - sweet, sour, spicy, bitter or salty - will 
never taste as good as anything served at a 
three-star Michelin establishment. 

That's why I hope our hawker heritage will 
be preserved - with new initiatives such as 
the Hawker Master Trainer Pilot Programme/ 

This collaboration between the Workforce 
Development Agency (WDA) and the National 
Environment Agency (NEA) has 50 aspiring 
hawker entrepreneurs train under veteran hawker 
masters, who will share their experience in 
running a hawker business. 

Future generations of Singaporeans deserve 
to experience the wokheioi good charkway 
teow, the zing of lime-juice-drenched sambal 
stingray, and tasty wanton noodles. Most of all, 
to lose these dishes would be losing a little bit of 
our history, and a little bit of ourselves. 
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DRINKS 


raise your glass 

Give a toast to the Singapore Sling on her 100th birthday 
with the delicious 2015 spin-off she inspired. 


t’s one of the most iconic cocktails in the world, 
and now, the Singapore Sling is a centenarian. 
The bright-pink cocktail was first created in 
1915 at Raffles Hotel’s Long Bar by bartender 
Ngiam Tong Boon, and since then, it’s been 
hailed in some quarters as our country’s 
national drink. 

Few may know this, but the Singapore Sling 
came to be at a time when it wasn’t socially 
acceptable for ladies to consume alcohol in 
public. So Ngiam created the Sling as a ladies’ 


drink — one that looks deceptively like fruit punch 
but is actually a potent combo of gin, cherry 
brandy, Cointreau, Benedictine, pineapple and 
lime juice, grenadine, and Angostura bitters. It 
came served in a Collins glass, garnished with a 
cherry and slice of pineapple. 

Her delicious legacy is celebrated through 
Singapore Slinger, a brand-new creation inspired 
by “fresh ingredients and healthier choices”, and 
available at recently relocated local watering hole. 
Bitters & Love. 
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Singapore ^ 
slinger 

45ml Corzo Reposado tequila 
15ml Benedictine Dorn 
15ml cherry liqueur 
15ml Cointreau 
15ml honey 

30ml freshly squeezed 
lime juice 

5-6 cubes of fresh pineapple 
3-4 black grapes 
6 to 7 dashes of 
Angostura bitters 

method: 

Muddle the pineapple 
chunks and black grapes, 
add all ingredients, give it 
a good shake and serve 
over crushed ice. 




CELEBRATE A LEGACY 


Be part of the Raffles Hotel's activities 
in tribute to the legendary cocktail. 


SLING! 

Sign up for a Singapore Sling 
Masterclass ($88-\--\- per 
person) taught by the Raffles 
Singapore bartending team and 
pick up tips on how to make the 
perfect cocktail. Three winners 
will be selected to receive a prize 
each, and participants can stay 
on to enjoy snacks and cocktails, 
before going home with a 
Singapore Sling glass. Call 
6412-1816 or e-mail dining. 
singapore@rafJles.com for 
details. 



EAT! 

Sinkyour teeth into the 
SlingaPore, a delicious combo of 
lime sponge, pineapple mousse, 
Singapore Sling marmalade and 


cherry jelly. IPs available at Ah 
Tenfs Bakery as an individual 
serving ($6++) or a whole 
cake ($48++), and at Raffles 
Grill as an a la carte dessert 
($18++f 



STAY! 

Live it up through the Singapore 
Sling 1 00th Anniversary Suite 
Package from $1,380++), 
featuring accommodation in 
a luxurious Courtyard Suite 
with breakfast for two, a 
30 -minute private Singapore 
Sling session at the Long Bar, 
and a complimentary gft of 
a Singapore Sling gft basket 
worth $300 from the Gift Shop. 
Call 6412-1244 or e-mail 
roomreservations. singapore@ 
raffles.com. 


Explains creator and bartender Naz Arjuna, 
“Instead of using grenadine (pomegranate syrup, 
which tends to be bottled and laden with sugar), 

I muddled fresh pineapple chunks and black 
grapes for tartness. And instead of sugar, I use 
honey — it complements the flavour of Corzo 
Reposado tequila, which is mild with hints of 
vanilla and honey.” 

“I’ve replaced gin with Corzo Reposado 
tequila, which is starting to be discovered on the 
local bar scene. Few bars have yet to stock it. 
Triple-distilled and double-aged, it has a smooth, 
refined flavour — so it can actually be used as a 
cocktail ingredient, unlike other strong, smoky 
tequilas best enjoyed as shots. 

“I’ve also retained the use of Benedictine 
Dom, as it’s a star ingredient in the Sling, and its 
botanical flavours really come through. The drink 
is served with a water pistol filled with orange 
blossom water, which can be added to the cocktail 
to heighten the drinking experience.” 

Hotfoot down to the bar for a taste, or make 
Singapore Slingers for your dinner party. You 
can find the ingredients at the supermarket, and 
a bottle of Corzo Reposado tequila at Bitters and 
Love (ii8 Telok Ayer Street) at $260. Water pistol 


not included. E L L E 
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in a gilded age 

Keep your living space bang-on-trend 
with gold accessories that add shine 

while making a statement. - ' 
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1 Wolf watering can, 5^^0772 ALICEINTHEWONDERLAND.COM. 2 Seletti My Robot porcelain gold ornament, $196, from 
3 Denhy Taper candle holders, $24.95 (small) and $32.95 (medium), both by CRATE AND BARREL. 4 Vintage clock, $59, from THE 
GODOWN. 5 Seletti skateboard tray, $2 61, from FRED LIVES HERE. 6 Vintage glasses, $349, from THE GODOWN. 7 Pig bookends, 
15(9. 55, ^ CRATE AND BARREL. 8 Tom Dixon Form bowl set (large), $279,from^T'RA.. ^ Kiwibird ornament, $29,fromTYW^ GODOWN. 
1 0 Teapot, $7 9, from ALICEINTHEWONDERLAND.COM. 11 Seletti Skull porcelain ornament, $155, from FRED LIVES HERE. 
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styleXstyle TV 


Puerto PRINCESA FELICIA^s UstyleXcursion 


Experience the heart of a city surrounded by 
lush forests and natural wonders with Felicia Chin, 

Where did our #styleXStar head to this time? 
Find out on www.styleXstyle.com now. 


/^DiACORP 


STYLEXSTYLE 




UMi 


iivir 
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ENGAGE 


ENTERTAIN ^ EJIRICH 




NOTEBOOK 



TOTE FOR THOUGHT 


If you’re a sucker for multifunctional 
goods, FREITAG^s F261 Maurice 
and F262 Julien tote bags are 
for you. Available in 50 different 
colours, the tote bags can also be 
worn as backpacks, thanks to the 
simple addition of a carabiner strap. 



I FEEL LIKE 
DANCING 


Point your toes as 
REPETTO unveils its 


GOT MILK? 

What's loved by Monica Belluci 
and Gisele Bundchen, and 
considered a cult backstage 
must-have at fashion shows? 

The B 1 0 D E R M A Sensibio 
H20 Micelle Solution, a cleanser 
and makeup remover made for 
sensitive skin. In celebration 
of its 20th anniversary, the 
brand adds a gentle cleansing milk, the new 
Sensibio Lait Cleansing Milk that is fragrance- 
free, hypoallergenic, and non-comedogenic - and 
perfect for even the most sensitive of skins. 
$26.90. At selected Watsons. 



9 



BOTTOMS UP 

Take your love for cocktails one step 
further with T H E BODY SHOP’S 
limited edition Virgin Mojito Body 
Care range. Blending the scent of 
fresh mint with a twist of lime, it’s 
like a summer party on your skin. 
From $12. At The Body Shop stores. 



yuAT 

"oiA^n. 


new pointe shoe, the 
Alicia, as part of its Fall/ 
Winter ballet collection. 
Recognised by dancers 
and professional ballet 
companies worldwide, 
the brand answers 
a dancer's needs 
perfectly. Leotards and 
dance bags join in 
the limelight. 


the swede life 


As the new season rolls around, KIKKI.K introduces 
the Swenska Hem collection, which features an array of Swedish 
design products. Whether at home or at work, the 
navy-and-white colour combination, enhanced with 
stylish copper accents, adds a touch of chic. 
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for the family 


Bringing the family 
out for a dip in the 
pool this weekend? 
VILEBREQUIN 
provides stylish 
swimwear for you 
and the kids. The 
high-quality swimwear 
comes in matching 
father-son and mother- 
daughter collections. 


CUSHION 

EFFECT 

Get the dewy complexion 
of your K-pop idol with 
the LANEIGE 
Cushion Highlighter. 

A highlighter base 
containing pigmented 
hydro-radiance particles, 
it can be used on top of 
the Laneige BB Cushion 
Pore Control for a radiant, 
natural glow that lasts 
for hours. Comes in 
three shades. $34. At 
Laneige counters. 






At LEAN BENTO, the latest "Bento Bar" in town, 
you no longer have to feel guilty about a heavy meal. 
Enjoy healthier breakfasts and lunches, all made using 
the freshest ingredients to create high-protein, low- 
carb and low-calorie options. Now you can feel good 
inside out. At ff02-02 The Arcade, 11 Collyer Quay. 
www.leanbento.com 



FUNCTIONAL JEWELLERY 

Accessorising will be a breeze with the bangle and 
watch set by A N N E KLEIN. The set consists 
of a rose gold or yellow gold timepiece and three 
complementary bangles. Stack them on for impact 
or go minimalist with a single bangle or watch. 



lift the veil 

As its name suggests, 
ILLAMASQUA 
Hydra Veil rehydrates, 
calms and refreshes 
the skin, while 
providing an instant 
smoothing effect. Use 
it before applying 
your foundation for a 
glowing, radiant finish. 
$58. At Illamasqua 
Ngee Ann City and 
Robinsons The Heeren. 


DOUBLE DOWN 

Touching up on-the-go 
just became a whole 
lot easier, thanks to the 
MOMOTANI Tinker Wink 
Perfect 2-Way Eyeliner. On 
one end, the liquid eyeliner 
has a unique flat brush that 
lets you create both thick and 
delicate lines, while on the 
other, the powder eyeshadow 
in Gold Brown is pearlescent 
for a 3D effect. Complete with 
the Perfect Dolly Mascara 
for gorgeous, flutter-worthy 
lashes. $18.50 each. Exclusively 
at Watsons. 
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BRIGHT BEATS 


There's no better way 
to tell time than with 
the SWATCH Fall/ 
Winter collection 2015. 
Bright timepieces 
are headed your way, 
carrying inspiration from 
international hotspots like 
Tokyo and Beijing. The 
sleek Tech-Mode serves 
as a contemporary yet 
classy fashion statement, 
while the Sport Mixer 
offers eccentric pairings. 




HERE TO STAY 


America’s favourite 
jeans brand, 
AMERICAN EAGLE 
OUTFITTERS, is 

now in Singapore, 
with its own flagship 
boutique at VivoCity. 
The store embraces 
the brand’s concept of 
individuality, and offers 
a wide selection of jeans 
washes and fits. 



CASE CLOSED 

Keep it sleek and 
elegant with Lamch & 
Go’s MUJJO Leather 
Wallet Case 8o° for 
iPhone 6 and 6 Plus 
mobiles. In high- 
quality vegetable- 
tanned leather, it 
keeps your phone and 
essential cards in place. 



fresh from the sea 


COMPLETE PACKAGE ■ 

Music mania hits town as I 

SPOTIFY brings us greater 
entertainment. The "Now" start page 
offers the best music for every mood, 
while Spotify Running makes those 
workouts seem way less draining by 
offering beats in sync with your run 
tempo. If you run on a treadmill, you 
can even watch video clips. 



Celebrity chef Daniel Boulud has 
outdone himself yet again 
with the newly refurbished 
DB BISTRO & 

OYSTER BAR at The 
Shoppes at Marina Bay Sands, which 
boasts a brand-new oyster bar 
in the middle of the restaurant. 
Serving the freshest seafood from 
around the world - selected daily 
by executive chef Jonathan Kinsella 
- new menu additions include the 
signature Seafood Platters. 
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rest and relax 


Make bath time a fragrant affair with 
KU ST I E 's bath and shower gels. Choose 
from Rose, Chamomile, Cherry Blossom and 
Lavender scents, which contain handpicked 
flower petals, and a mixture of essential oils, 
plant extracts and essences that leave skin 
feeling silky-smooth and smelling great. 

$19.90 each. At selected Watsons. 



Brave the UV rays with these 
sunscreens on. 


BIORE UV PERFECT SPRAY 
SPF50+ PA++++ Formulated with 
a super-fine, translucent powder, this 
lightweight sunscreen is waterproof and 
sweat-proof, providing maximum 
UV protection with lasting wear. $9.90. 

At Watsons and Guardian. 





ZA TRUE WHITE EX PERFECT 
PROTECTOR This four-in-one 
sunscreen cuts out 99 per cent 
of UV rays, protects the skin from 
pollutants, controls oil and brightens 
the skin, ensuring a shine-free, radiant 
complexion all day. $16.90. Exclusively 
at Watsons. 


SKIN INC HYDRATING 

SHIELD^ A moisturiser, anti-ageing 
lotion, makeup base and sunscreen 
rolled into one, the Hydrating Shield is 1 
packed with active ingredients to protect 
while hydrating the skin. $68. At #B3-43 
Ion Orchard and Sephora Ion Orchard, f — i 


f 


ME I S H O KU Detclear Fruits Peeling Jelly 



Revealing Fresh & 


^ Remaps Dead Skin Cells & Blackheads 

^ Exfoliates Face & Body Without Dryness 

/ Revitalises To Reveal Smooth & Beautihtl 
^ Skin 



Squeeze some jelly on Message gently In Rinse away dead 
face and body circular motions skin cells 

(wet or dry) 




s s r n 4 I ii I s 


lOHM illUF 


aLj Beauty 




BiCiSfic 


Conllmi Trading (S) Pirn Ltd T«l: (65) A20S t221 iiiiniiw.canf1rmtridirig.com 





c;iMPI F AND CLEAN 


Made for those who prefer subtlety, 
HERMES’ Slim d’Hermes collection 
is clean and sleek. The devil is in 
the details: Luxe alligator-skin 
straps and dainty diamonds 
along the bezel add pizzazz to 
the pared-down pieces. 


NOTEBOOK 


NATIONAL PRIDE 

Celebrate by wearing these brands honouring 
Singapore's birthday. 



Stardust bracelet, by 

SWAROVSm. 


I^viS X SG50 
T-shirt, by 

LEVI’S. 


SINGAPORE 




h 


Star Classique 
Singapore Special 
Edition watch, by 

MONTBLANC. 



BREATHTAKING 

SCENES 

Here to enhance your 
viewing experience is the 
SONY BraviaTVTM 
range. It not only supports 
Google's latest Android 
TV operating system, 
but also incorporates 
improved features such 
as Google Gast and Voice 
Search. Enjoy greater 
image clarity, contrast 
and guality that will take 
entertainment to the 
next level. 



travel smart 


Planning your next trip? Check out 
K AYA K for the best time to 
book flights that promise savings 
of up to 43 per cent. The travel 
search engine divulges its top 
hacks, including how early to book 
flights for both long-haul and regional trips. Also check out tools 
such as My Trips, which organises all booking confirmations into an 
interactive travel itinerary that's accessible from home, office and 
on the go. A godsend, for even the most organised traveller. 




TAKE FLIGHT 


It's time to pack those bags and 
head to Osaka as SCOOT 
announces its services to the 
popular Japanese destination, 
via Bangkok and Kaohsiung. 
Comfy seats, inflight wi-fi and 
video entertainment await 
you onboard one of the 787 
Dreamliner aircraft to your 
destination, where you can 
explore the Dotonbori food 
district, its castle and Universal 
Studios Japan. 

FRAGRANCES 
WE'RE LOVING 
THIS MONTH... 


BLUMARINE 

Ninfea Eau de 
Parfum, from 



SHANGHAI 
TANG The 

Silk Road 
Fragrance 
Collection - 
Orchid Bloom. 



POMELLATO 
NUDO Blue Eau 
de Parfum, from 
$59. 
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If the eyes are the window to the soul, 
getting bright, beautiful peepers should be the 
first step of your beauty regimen. 



SEED X HEROINE MAKE 1-DAY UV CONTACT LENS 



A match made in heaven, Japan's leading contact lens 
manufacturer joins hands with a cult Japanese eye 
makeup brand to launch your next beauty must-have. 
This range of lenses creates a defined outline around 
the iris for bright, sparkling eyes. $62 (box of 30 pairs). 
At leading optical stores. 


1-DAY ACUVUE DEFINE WITH LACREON 

Designed to enhance Asian eyes while creating a 
cushion of moisture with the help of Lacreon, a unigue 
wetting agent, you'll get the best of both worlds in eye 
beauty and eye health. $68. At leading optical stores. 



SAY IT WITH 
ORCHIDS 

Besides being Singapore's 
national flower, did you know 
that the orchid is also a prized 
skincare ingredient? It can 
improve skin tone, lock in 
moisture, and fight against 
free radical damage. Used in 
the PORCELAIN Revive 
Makeup Cleanser, it helps to 
dislodge stubborn grime while 
soothing sensitive skin. And in 
celebration of Singapore's 50th 
birthday. Porcelain is donating 
all proceeds from its sales this 
month to Touch Community 
Services. $55. At Porcelain 
The Face Spa. 


SHINY, 

HAPPY DIGITS 


For a time- and pocket-friendly 
alternative to gel manis, try 

SALLY HANSENs 



new Gel Shine 3D Top Coat. 
Going easily over a polish, it 
adds a super-glossy shine - no 
UV-light-curing required. The 
magic is in its plumping vinyl 
complex, which adds 
volume and density 
so digits look 
gorgeous in a jiffy. 

$13.90. At Guardian 
and Watsons. 



local flavour 

HONEY CREME is reeling us in yet 
again with two new flavours to commemorate 
SG50 and its new store at Jem. Try the Honey 
Creme Pandan Gula Melaka, a soft serve with 
layers of puffed rice, attap chee and coconut 
chips — it’s only available till the end of 
September, so dig in soon. Alternatively, order 
their Honey Creme Cereal Milk for a sweetly 
unconventional breakfast. 
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Bringing some bling 
your way is MONICA 
VINADERs 

personalised Alphabet 
collection. Spell out your 
(or a loved one's) name 
with a mix of upper- and 
lower-case characters, 
available in both polished 
and textured finishes. The 
range counts celebrities 
like Anna Kendrick and 
Cara Delevingne as fans. 

jewels 
Just in 

Featuring the latest 
jewellery works, from 
brands we all love. 



Dusky necklace, by 

SWAROVSm. 



T 

Belles Rives choker, by FRED. 





EVENTS 




SINGAPORE 

FASHION 

WEEK 


Fly Entertainment 
artiste Rebecca Tan 
and 987FM 
DJ Tabitha Mauser 


ENJOY THE SHOW 


Embracing its new identity as Singapore Fashion Week 
(SEW), Singapore’s hottest fashion event — formerly known 
as the Audi Fashion Festival — took place from 13 to 17 May 
at Tent@Ngee Ann City. After eight successful editions as 
a consumer-centric fashion festival, its scope expanded 
to include thought-leadership initiatives and industry 
development. As with its previous incarnations, fashion 
shows took top billing. Featuring top-notch collections by 
renowned and emerging designers, the festival showcased 
collections by Victoria Beckham, Diane von Furstenberg, 
Dzojchen, Thakoon and Dion Lee, among others. 
Home-grown designers Priscilla Shunmugam of Ong 
Shunmugam and Sabrina Goh of Elohim also presented 
their latest creations. 


All eyes were on the 
models who walked 
for the various shows. 



Actress Oon Shu An and model Sheila Sim were among the guests. 



STARS ON PARADE 


Local celebrities, social 
influencers and other VIP 
guests were out in full force 
at the Tent, adding glitz and 
glamour to the occasion. 
Spotted among the large 
crowds were Lush 99.5FM 
DJ Rosalyn Lee, Jade Seah 
Tracy Phillips and makeup 
maven Larry Yeo. 
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TEXT MONISHA KISHIN 



PARTNERS IN STYLE 


The event was made possible with 
sponsors and collaborators including 
St. Regis Singapore, Lee Hwa 
Jewellery, DeLaCour, SK-II, L’Oreal 
Professionnel, Sony and Tangs. Thanks 
to their efforts, the five-day fashion 
extravaganza was a resounding success. 
Guests were seen sipping on special 
Belvedere vodka martinis and coffee 
cocktails by Nespresso, admiring 
accessory displays from DeLaCour, 
and having their pictures taken at the 
#TANGSxSGFW fashion wall. 




Experts show 
us how it's done. 




BACKSTAGE BUZZ 


Prepping for 
the runway 
shows 
involved the 
creation of 
winged eyes, 
lush lips 
and tousled 
manes. 


While a flurry of activities went on before guests took 
their seats for the fashion shows, things backstage were 
equally frantic. Models were seen sporting face masks 
from official skincare sponsor SK-II before walking 
the runway for the much-awaited Victoria Beckham 
Fall/Winter 2015 runway closing show. Makeup artists for 
Nars were elbows-deep in a mix of eyeliners, 
eyeshadows and foundations, prepping 
models walking the shows for Dzojchen 
and Diane von Furstenberg. Meanwhile, 

L’Oreal Professionnel hairstylists were seen 
giving models effortlessly chic low buns, 
and slicked-back styles for the Sabrina Gob 
and Dion Lee shows. We’re already looking 
forward to SFW 2016! E L L E 



L'Oreal 

Professionnel 
products 
promised 
volume and 
shine. 
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YOUR MONTHLY HOROSCOPE 


LEO 

23 JUL - 23 AUG | 

A period of great I 
opportunity that has [ 
been open to you since : 
last sunnnner is coming I 
to an end now. If you | 
haven't made your final j 
choice yet, there is still a | 
good range of options to : 
choose from -but time | 
is pressing. By the end of | 
this month, the planets | 
will have moved on, and it [ 
is possible that you could I 
be left with nothing. Think | 
carefully, but guickly; if in | 
doubt, go with your heart | 
rather than your head, i 



If you want to watch star 
quality in action, watch a 
Leo. Every Leo works out 
what theyLe best at 
— and every one is dfferent 
— and then makes it their 
signature. Ifs always 
done with real style and 
confidence, and it’s an 
inspiration for the rest of us. 
Where would we be without 
Leos to show us the way? 
Tour lucky colours: 

Gold, orange, red. 


VIRGO 

24 AUG - 23 SEP 

Have you ever had a present so 
good that you put it back in the 
box just so that you could have 
the joy of opening it again? The 
next few weeks could be like 
that as your life takes a big step 
forward. At first you can't guite 
believe it, and have to keep 
telling yourself that it's really 
happening. But you must also 
start thinking about what you 

want from this; it has a 
momentum of its own, and 

you will need to steer it. 

LIBRA 

24 SEP - 23 OCT 

You seem unwilling to make an 
important relationship decision. 

Perhaps you are unsure of 
which way to go, and if that is so 
then taking time to think is 
good. Or do you think it's best to 
keep things as they are, because 
the benefits still outweigh the 
drawbacks? A relationship can 
never really stand still; if it can't 
move and develop, it fades. 
The choice you are trying to 
avoid is not an option, therefore, 
but a necessity. 

SCORPIO 

24 OCT - 22 NOV 

Do you have to win every 
battle? If you can see that you're 
not winning, isn't it easier and 
cheaper simply to give up and 
walk away, or does your sense of 
pride insist that you fight on to 
the end? That only makes sense 
if you have no alternative, but 
this month offers you something 
far better and easier All you 
have to do is step from one to 
the other Don't worry about 
what you are leaving behind, 
just do it. 

SAGITTARIUS 

23 NOV - 21 DEC 

The forces of Fate are having an 
end-of-season sale, and if what's 
on offer is what you want, then 
there's no reason not to go for it. 
But bear in mind that the next 
big chapter of your life will open 
very shortly, and that could well 
change your priorities. Think of 
the next few weeks as a chance 


to have some fun and tick a few 
boxes on your "want" list - but 
not as the foundation of 

anything long-term. 

CAPRICORN 

22 DEC - 19 JAN 

When an old rival tells you that 
you are unlikely to get any 
further, you ignore it. But when 
someone you trust says the 
same thing just a day later, you 
are furious. They have a point: 
You have come a long way, and 
to climb higher will take a lot of 
effort. But it is up to you, not 
others, to decide where you stop 
- and being told that you have 
reached your limit is just the 
incentive you need to prove 
them all wrong. 

AQUARIUS 

20 JAN - 18 FEB 

Should you give an old love 
affair a second chance? Your 
first instinct is to say no, but 
your partner is determined to 
get you to change your mind. 
The next few weeks are a charm 
offensive like none you have 
ever experienced, with gifts, 
messages and little treats 
showered upon you, plus 
constant promises that it will all 
be different this time. Will you 
give in? Perhaps, but not guite 
yet; you're having too much fun. 

PISCES 

19 FEB - 20 MAR 

Times of transition, such as 
moving into a new career or a 
new relationship, are always 
difficult. You prepare yourself for 
that, expecting to make 
mistakes. But this month, as you 
step from one way of life to 
another, there are no such 
mishaps, which puzzles you. 
Maybe it is because there are 
friends nearby at every stage to 
help and support; but it may 
also be that you have finally 
found your destined path. 

ARIES 

21 MAR - 19 APR 

If you know where you're going, 
then there is no reason not to 
proceed straight to your 
destination; but if you're on a 
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voyage of discovery, with no 
specific objective in mind, it's a 
good thing to stop now and 
again. Not only can you enjoy 
the delights of wherever you 
happen to be, but you can also 
think about your next move. 
What you wanted when you 
started out, and what you want 
now, may not be the same. 

TAURUS 

20 APR - 20 MAY 

This is one of those times when 
you see what you want, but say 
no because you haven't yet seen 
what else is on offer and you 
want to check out all the 
available options. After a while, 
you realise that the first one was 
actually the best, so you rush 
back to claim it, praying that 
somebody else hasn't taken it 
while you were away. Relax. It's 
still there and waiting for you - 
and just as good as you 
remember it. 

GEMINI 

21 MAY - 21 JUN 

When something doesn't work, 
you look for an alternative. If 
that doesn't work, you look for 
something else, and in the early 
days of August, you are so 
desperate to get a result you try 
almost anything you can find, 
but none of it is right. The only 
answer is to stop, and let it all go. 
Let your self-imposed deadline 
pass. Ask yourself what you 
were trying to do, and why. Start 
again a few days later and all 
will be well. 


CANCER 

22 JUN - 22 JUL 

We are always being told not to 
worry about what has already 
happened, or what might 
happen, but to live in the 
moment, and for the next few 
weeks, that seems good advice. 
You have already done all you 
can to secure your future, and 
must wait for events to unfold. 
Looking in the other direction, 
there is no point in trying to 
revive an old relationship; its 
best days are over. Live in the 
present, not the past. 


TEXT BERNARD FITZWALTER ILLUSTRATION IVY LIM 


SHOPPING GUIDE 



111SKIN www.net-a-porter.com 
ACCESSORIZE ttB2-12 Ion Orchard, 

6509-4402 ACTUALLY #03-18 
Orchardgateway, 6336-7298 
ALEXANDER MCQUEEN Club 
21 ALEXANDER WANG #02-03 
Hilton Shopping Gallery, 6304-3571 
ALICE IN THE WONDERLAND 
www.aliceinthewonderland.com 
ALTUZARRA Club 21 AMBUSH 
#B2M-232 The Shoppes at Marina 
Bay Sands, 6688-7813 AMERICAN 
EAGLE OUTFITTERS #B1-06 
VivoCity, 6376-9302 ANNE KLEIN 
Tangs Orchard, 6737-5500 ASIENCE 
Guardian; Watsons AVEDA 
#B1-32A Ngee Ann City, 6735-0091 
BANANA REPUBLIC #02-04 & 

#03-06 Paragon, 6737-8001 BARE 
MINERALS Sephora BERSHKA 
#B2-09 Ion Orchard, 6509-8708 
BIMBA Y LOLA#B1-04 Ion 
Orchard, 6509-3305 BIODERMA 
Watsons BIORE Guardian; Watsons 
BIOTHERM #02-28 Metro Paragon, 

6333-6207 BLISS Sephora BONIA 
#01-62 Bedok Mall, 6844-9381 BOSS 
#B2M-222 The Shoppes at Marina 
Bay Sands, 6634-6297 BOTTEGA 
VENETA #01-04A Ion Orchard, 

6238-0020 BROWHAUS #03-17A 
Ion Orchard, 6634-9303 BRUNELLO 
CUCINELLI #01-17 Paragon, 

6235-1609 BURT'S BEES Sephora 
BURBERRY PRORSUM #0216 Ion 
Orchard, 6509-9326 CALVIN KLEIN 
JEANS #B1-08 Ion Orchard, 6509- 
4417 CB2 Peranakan Place Complex, 6732-5333 
CELINE #01-28 Ngee Ann City, 6736-0511 CH 
CAROLINA HERRERA #L1-19 The Shoppes at 
Marina Bay Sands, 6688-7503 CHANEL #01-59 
The Shoppes at Marina Bay Sands, 6634-7350. 
Cosmetics, fragrances and skincare at #B2-43 Ion 
Orchard, 6634-5500 CHARLES & KEITH #B3-58 
Ion Orchard, 6238-1840 CHARLOTTE TILBURY 
www.net-a-porter.com CHAUMET #02-02 Ion 
Orchard, 6834-4600 CHLOE www.net-a-porter. 
com. Fragrances and skincare at Tangs Orchard; 
Robinsons The Heeren. CHRISTIAN DADA Salon 
by Surrender CHRISTIAN LOUBOUTIN #02-10 
Ngee Ann City, 6732-2813 CLUB 21 #01-01 Four 
Seasons Hotel, 6304-1385 COACH #01-11 Paragon, 
6836-2188 COAT COLOURS www.coatcolours. 
com COLLATE THE LABEL www.collatethelabel. 
com COS #03-23 Ion Orchard, 6238-8933 
CRATE AND BARREL Orchardgateway® 
Emerald, 6643-8488 DELACOUR #02-11 Wisma 
Atria, 6339-3733 DELPOZO Club 21 DIANE VON 
FURSTENBERG #03-01 Ion Orchard, 6509-9062 
DIOR contactdiorasia@dior.com, 1800-451-9990. 
Cosmetics, fragrances and skincare at LI Tangs 
Orchard, 6738-6618 DH.SUNGLASSES #02-04 
Orchardgateway@Somerset, 6702-6533 DOLCE 
& GABBANA #01-21 & #02-11 Ion Orchard, 6509- 
3294 DONNA KARAN #01-11 Hilton Shopping 
Gallery, 6304-1358 DRGL Escentials DRIES 
VAN NOTEN #02-26 Hilton Shopping Gallery, 
6304-1355 DZOJCHEN Keepers ELOHIM BY 
SABRINA GOH #02-11 Orchard Central, 6634- 
2201 EMK www.luxola.com EMPORIO ARMANI 
#01-12 & #02-13 Mandarin Gallery, 6304-1377 
ESCENTIALS #03-02/05 Paragon, 6734-2122 
EST.LAB esteticabeauty.com/eshop/ EUGENIA 
KIM www.eugeniakim.com EXHIBIT #04-115 
Ear East Plaza, 6737-9708 EYEKO Sephora 
FALKE Topshop FENDI #01-30 Ngee Ann City, 
6887-5981 FOREVER 21 #01-10 313@somerset, 


6834-4423 FRED #B2M-200 The Shoppes at 
Marina Bay Sands, 6688-7605 FRED LEIGHTON 
www.fredleighton.com FRED LIVES HERE #02-14 
Orchard Central Mall, 6634-3733 FREITAG Actually 
GIORGIO ARMANI #01-19 & #02-09 Ion Orchard, 
6304-1368 GIVENCHY BY RICCARDO TISCI #01-41 
Paragon, 6235-4438. Fragrances at Robinsons 
The Heeren. GUCCI #01-38 Paragon, 6734-2528 
H&M Orchard Building, 1 Grange Road, 6235-1459 
HERMES #01-02A Elat Towers, 6738-9807 HOUSE 
OF HOLLAND DH.Sunglasses HUBLOT #L1-58 
The Shoppes at Marina Bay Sands, 6688-7890 
ILLAMASQUA #B1-32 Ngee Ann City, 6734-4302 
IN GOOD COMPANY Keepers INHABIT #02-16 
Mandarin Gallery, 6836-8441 lOMA Robinsons The 
Heeren, 6836-0945 ISHARYA www.luisaviaroma. 
com JACK WILLS #01-19 Raffles City, 6338-7766 
JASON WU #01-01 Four Seasons Hotel, 6304-1385 
JO MALONE #02-09A Ngee Ann City, 6738-6842 
JOHN FRIEDA Guardian; Watsons KATE SPADE 
#03-27 Ion Orchard, 6636-9109 KEEPERS 
Orchard Green, 8299-7109 KELLY WEARSTLER 
Inhabit KENZO #01-22 The Shoppes at Marina Bay 
Sands, 6688-7886. Fragrances and skincare at 
LI Takashimaya, 6736-3013 KIEHL'S #B1-33 Ngee 
Ann City, 6732-9695 KOONHOR www.koonhor. 
com KOSE LI Takashimaya, 6735-7956 KUSTIE 
Watsons LA MER Tangs Orchard, 6733-7269 LA 
ROCHE POSAY Watsons; Guardian LANEIGE 
#B3-66A Ion Orchard, 6509-8872 LANVIN #01-19 
Hilton Shopping Gallery, 6304-1361 LEE HWA 
JEWELLERY #B2-58 Ion Orchard, 6509-8820 
L'OCCITANE #B2-33 Ion Orchard, 6509-9068 
L'OREAL PARIS Guardian; Watsons L'OREAL 
PROFESSIONNEL For stockists, call 6738-3113 
LOEWE #L1-18 The Shoppes at Marina Bay Sands, 
6688-7072 LOUIS VUITTON #01-23 Ion Orchard, 
6788-3888 LONGCHAMP #02-02 Paragon, 
6235-0498 LUNASOL LI Takashimaya, 6235-4661 
M.A.C Tangs Orchard, 6235-7718 MANGO #B2-16 


Ion Orchard, 6634-1562 MAJOLICA 
MAJORCA Watsons MAKE UP FOR 
EVER Sephora MARK CROSS www. 
net-a-porter.com MARNI #01-06 
Paragon, 6304-1348 MASSIMO 
DUTTI #B1-42 Ngee Ann City, 6732- 
9133 MICHAEL KORS #01-16 Scotts 
Sguare, 6723-8068 MIU MIU #01-01 
Paragon, 6735-5026 MB&F #01-02 
Ngee Ann City, 6734-2420 MMERCI 
ENCORE Keepers MOMOTANI 
TINKER WINK Watsons MONCLER 
Club 21 MONICA VINADER Tangs 
Orchard, 6737-5500 MONTBLANC 
#01-34 Ngee Ann City, 6735-5038 
NARS LI Tangs Orchard, 6235- 
0967 NEWBARK www.thecorner. 
com NIKKIE L3 Takashimaya ONG 
SHUNMUGAM #B1-36 Hong Leong 
Building, 6223-4804 ON REDDER 
#02-12 Ngee Ann City, 6835-1307 
ORBIS #01-46 Junction 8, 6334- 
2768 ORIGINS Tangs VivoCity, 
6736-9818 PALLADIUM #B3-12 Ion 
Orchard, 6634-8984 PAULINE. 
NING#P2-21M Millenia Walk, 
6336-5380 PAUL ANDREW Club 
21 POMELLATO L2 Takashimaya, 
6304-1389 PORCELAIN Porcelain 
The Face Spa, 15 Cantonment Road, 
6227-9692 PRABAL GURUNG www. 
prabalgurung.com PRADA #01-01 
& #02-15 Ion Orchard, 6509-3113 
PROENZA SCHOULER #L1-17 The 
Shoppes at Marina Bay Sands, 
6304-3565 RALPH LAUREN 
#B1-72 & #B2-68 The Shoppes at 
Marina Bay Sands, 6688-7161 RAOUL #02-49 
Paragon, 6737-0682 REPETTO #03-15B Ion 
Orchard, 6238-1345. Fragrances at Tangs Orchard 
RICHARD MILLE Grand Hyatt Singapore, 
6733-1313 RISIS #01-367 Suntec City, 6338-8250 
SAINT LAURENT #01-25 Ion Orchard, 6735-7378 
SALVATORE FERRAGAMO #01-40 & #02-42 
Paragon, 6738-3206 SALON BY SURRENDER 
#B2M-232 The Shoppes at Marina Bay Sands, 
6688-7813 SALLY HANSEN Guardian; Watsons 
SEPHORA #01-05 Ion Orchard SHANGHAI TANG 
#03-06 Ngee Ann City, 6737-3537 SHISEIDO 
Tangs Orchard, 6733-2589 SHU UEMURA #B2-40 
Ion Orchard, 6509-8931 SIMONE ROCHA Club 
21 SINEQUANONE Robinsons Raffles City SKIN 
INC. #B3-42 Ion Orchard, 6222-7428 STALE & 

CO www.staleandco.com STELLA MCCARTNEY 
#02-19 Hilton Shopping Gallery, 6304-3576 
STEVE MADDEN #B2-25 Ion Orchard, 6509-8322 
SWAROVSKI #01-25 Ngee Ann City, 6734-8819 
SWATCH #B2-37 Ion Orchard, 6509-8835 TARTE 
Sephora TED BAKER #B1-22 Ion Orchard, 6238- 
8557 THE CASTINGS FOR ARITZIA www.aritzia. 
com THE BODY SHOP #B2-39 Ion Orchard, 
6513-4505 THE GODOWN 44 Zion Road, 6333- 
8966 THE HISTORY OF WHOO Tangs Orchard 
TIFFANY & CO. #01-05 & #02-05 Ngee Ann City, 
6735-8823 TIMBERLAND #B3-09 Ion Orchard, 
6634-1882 TOM FORD #B1-128 The Shoppes at 
Marina Bay Sands, 6222-3778 TOMMY HILFIGER 
#B1-27 Ion Orchard, 6509-1006 TOPSHOP #B2-01 
Ion Orchard, 6509-8602 TORY BURCH #02-28 
Wisma Atria, 6733-2980 TSUBAKI Watsons 
URBAN DECAY Sephora VALENTINO #01-03 
Ion Orchard, 6509-8062 VAN CLEEF & ARPELS 
#02-07 Takashimaya, 6235-1455 VEJA L3 Tangs 
Orchard VILEBREQUIN #L1-08A The Shoppes at 
Marina Bay Sands, 6688-7598 XTRA #02-01 Park 
Mall, 6336-4664 ZA Watsons ZARA #02-02 Fiat 
Towers, 6733-0029 
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flared 

jeans 

Yeah, we can't get enough 
of this ’70s staple. 

R emember when we ditched 
our bell-bottoms for skinny 
jeans in the ’90s? Yeah, now 
do the reverse. 

Our shinnies have been an essential 
for over a decade — versatile enough to 
pair with just about anything and oh- 
so-comfortable we wanted to wear them 
for every occasion. But they have also 
become, dare we say, a little boring. 

Enter the flared jean. Known as 
the poster pant for the ’70s hippie 
movement, the jeans have been spotted 
on bloggers, models and tastemakers 
alike this season. Spring/Summer’s 
Louis Vuitton and Gucci collections 
were also dominated by them, and 
it’s not hard to see why. Instead of 
blending in (like our shinnies did), 
these stand out without being too over- 
the-top. Funny for a pant that has its 
origins as part of the US Navy uniform. 

The perfect pair of flares can 
instantly elongate legs, hugging you 
from the waist down then gradually 
flaring out from the knees. Add a pair 
of heels and you’ll be ready to conquer 
the world. EL IE 
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HEMLINES 

Go casual with 
flared culottes 01 
look sleek with 
hems that skim 
the floor. 

LOUD 



Put on a 
pair with an 
exaggerated flare 
for added drama. 


ELEVATE 

Wear your 
flares with 
platforms, chunky 
heels or wedges 
to balance out the 
dramatic silhouette. 



TEXT GWENDOLYN LEE IMAGES IMAXTREE & TPGNEWS 





PROMOTION 


EXCLUSIVE 


TROPICAL 

ESCAPADE 

I ■■■ m ■gHiliTTBi 


O n 4 June, close to 50 readers joined us at a Tropical 
Escapade with ELLE and Pandora, held at Fika 
Swedish Cafe and Bistro at Millenia Walk. At the 
event, fashion stylist Jimmy Wong introduced the new 
Pandora Summer 2015 collection, which takes inspiration 
from a tropical oasis. Illustrating a dreamy scene is lush 
tropical foliage in sterling silver and 14K gold, decorated with 
gleaming cubic zirconia stones. 





Fashion 

stylist 

Jimmy 

Wong. 


PAN06RA 




pi IF pand6ra 

1J Mi yt^rOtCETTAtLE MOMEKTS 


An ELLE reader completing 
her look with Pandora's 
Summer 2015 collection. 


In this exclusive collaboration with ELLE Singapore, 
Wong shared with the readers ways to style different looks 
using the jewellery pieces from Pandora’s Summer collection. 
Participants also picked up tips from social media influencer 
Jayne Tham on styling and shooting Insta- worthy flat-lays. 
Equipped with Pandora bracelets, charms and summer 
essentials, everyone styled their own shots and submitted 
their best images onto Instagram. 


They were then ushered to 
the Pandora boutique at Millenia 
Walk to enjoy some exclusive 
shopping privileges while Wong 
and Tham helped out as their 
personal shoppers. Each walked 
home with a goodie bag at the 
end of the evening. 




Social media influencer Jayne Tham 
with ELLE readers at the event. 



OYSTER PERPETUAL 34 


t 

ROLEX 


THE ROLEX CENTRE, ORCHARD ROAO SlNCARORE. 
TEL: 0830 3 100 FAX: ®S3B 0183 


watch FCATuFteO SU OJtCT TO «TOC« AVAILABILITY 


